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Interview with Jackson Hedden 
This was truly engaging thank you, let me know what you think

Hello Jackson, we watched 
your intro on youtube, re-
ally impressive. You hav-
en’t been really connected 

to our industry. Can you tell 
us a little bit about yourself? 

I am the founder of an industrial de-
sign firm specializing in product development, 

focusing on luxury design and next-gen tech. I 
believe that good design is crafted from a funda-
mental understanding. It’s not just a product for 
me; it’s an answer to a problem. That is why my 
work stands out for being iconic, tasteful, with 
complimentary form and function. The quality 
of my work comes from a true natural under-
standing to what is beautiful - this is something 
everyone has. However, I tap into this inclina-
tion, this feeling, if you will, to guide my work, 
listening to this feeling and curating that same 
emotion with small, intricate design choices, till 
the product has its own aura. That’s what makes 
a beautiful product, and that’s why we design for 
people, not things. At the end of the day, people 
bring this product to life, and it’s the interaction 
between that person and the product that makes 
the product loved, trusted, and therefore, iconic.  

How did you meet Rommey? 
We first met over a project called Baba; Rom-
mey was seeking a product development team 
for this brand, and he reached out to us to start 
a conversation. It was all over as soon as Rom-
mey, and I began talking regularly - we pushed 
each other to our limits strategically and crea-
tively. A world of opportunity opened itself up-
right between us. Though I feel it’s important to 
note that one does not simply meet Rommey, 
it’s more or less like choosing between the red or 
blue pill (Rommey, of course, being the red pill 
and showing you what the world could poten-
tially be - there’s not a lot of people that are like 
him). A simple phone call led to something pure-
ly remarkable. That’s Rommey - he has the abil-
ity to make things happen that can baffle most 
astute individuals. 

What is the idea behind your (Jackson’s 
and Rommey’s) cooperation? 

This cooperation comes from a fundamental de-
sire to make products that have never existed 
before. It isn’t about chasing crazy numbers or 
pushing useless specifications. Our products are 
about empowering the life of an individual, from 
day-to-day objects to inspirational technology. 
We relentlessly focus on the details, never los-
ing sight of the individual user. 

How do you think can you enhance Hyun-
dai? Do you have already ideas on how to 
improve the concept and the brand? 

Hyundai is a huge brand - any brand that makes 
cars, phones, and runs mutable development pro-
grams knows what it’s doing in its market space. 
They’ve been wildly successful, and to say that 
we have the ability to change the face of this with 
one design would be naive. However, big change 
starts with minor changes, and I think starting with 
Hyundai Mobile is the perfect intro point for set-
ting a new precedent. We want Hyundai Mobile to 
speak to its buyers - and that’s as simple as giv-
ing it a makeover. From a functionalist perspective, 
they’re winning, and they always will be winning. 
By curating a look and feel that is more in line 
with their users, we create a love for that object 
and, therefore, create brand loyalty in a space 
lacking it. When you’re the first brand to es-
tablish loyalty, you win in any market or space. 
We want Hyundai Mobile in Latin America to be 
a household staple - that’s our first goal. After 
that, everything else follows. 

I like the slogan *we make a future 
for your products*. Do you plan 
to implement this strategy 
also here? 

Iconic products cut against the 
trends of today. This is because 
individuals live side by side with 
problems in their life, never notic-
ing that they don’t have to. 

TYPE 
JACKSON 
HEDDEN 

IN YOUTUBE
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Do you have a cracked screen protector? 
You might think the answer is to get a new screen 
protector. The fact that your screen protector 
cracked is the same as your screen cracking. It 
is the same feeling and same outcome. I’m not 
saying get rid of your front door that doesn’t close 
all the way. I’m saying install a smart latch that 
automatically opens and closes your door. That 
lets you know when your children are home safe 
from school. In the back of your mind, you think 
about this stuff. Now you don’t have to, and the 
worry is gone. Instead of replacing your screen 
protector, Let’s make better screens. 

Problems in life tend to blend in with day-
to-day activities. The fridge not shutting 
all the way, squeaky floors, the weird click 
your watch makes. Yes, this is completely 
bearable. But when you stack all of these 
problems together, you end up with an ex-
pensive phone that doesn’t truly get 5G 
and pretends to be a computer. 

Curating a future for Hyundai Mobile is definitely 
the goal - this is the goal with every product we 
touch. We do this by solving problems that users 
have accepted as normal in the space. This sets 
us drastically apart from the competition and 
creates a living legacy.

How would you describe the cooperation 
with Vitel Mobile so far? 

Fucking epic.
Vitel is a truly special group of uniquely talented 
individuals. Full send. Cooperation. Teamwork. 
It’s all crafted by the people behind it- Viitel Mo-
bile matches our exertion 100x. You don’t do any 
of this because you are normal—that’s why this 
cooperation leads to remarkable outcomes be-
cause we are both pushing to be undeniably the 

best. Working sessions with the Vitel Mobile 
team are some of the most productive 

cross-disciplinary conversations I’ve 
experienced - we trust their knowl-
edge of the market space, and they 
trust our design expertise. 

We know from your video in 
Youtube that you finished pro-
jects with big brands such as 
Ford, Gillette and Lamborghini, 
would you tell us about your key 
to success? 

I view every project as my last stand—a hail 
mary. This is part of the reason I’ve worked with 
so many notable companies. I don’t place em-
phasis on my abilities in the future. They’re a di-
rect repercussion of my focus on today and how 
I impact the lives of people around me. I never 
say no to a client. Instead, I racked my brain 
around what could possibly work. My job is to 
listen to the problems and solve them. This way 
of thinking about a problem leads to an imagina-
tive situation. Instead of spending hours coming 
up with all the reasons an idea won’t work, you 
slowly chip away at a potential solution.

From what I understood is that you are 
a designer and a marketing strategist. 
This is very unusual, what inspired you to 
choose this path? 

Well, in the beginning, I wanted none of it. How-
ever, there were no full-service firms out there. 
After finishing the design, you would be dropped 
with nowhere to go. We pride ourselves on being 
involved from the beginning to the end - napkin 
sketches to manufactured goods. We stay with 
our clients after a production

Rommey Bahhur 
CEO Vitel Mobile Inc:

Why did I choose Jackson for Vitel 
Mobile and other Companies?

I am a true believer that God works in mys-
terious ways. I have been called many 
things in my career. Some good and some 
bad. “Impulsive” is one that sticks out and 
while most people refer to this as a neg-
ative behavior, I see it as one of my most 
powerful assets. Vitel has become what it 
is today based on a lot of things I am - or 
we are as a Company.
Adding Jackson to the team, to me, is a 
recognition of a true talent and a brilliant 
mind. That’s enough for me to push this 
venture fast and furious. Jackson will not 
only be the head designer for Hyundai but 
I also plan on having him working on multi 
million dollar real estate projects in Miami’s 
most prominent areas. With a United vision 
I think Jackson can change the way people 
design structures. He will be involved in the 
development of upgoing projects in Miami 
with a market value of over 40 million and 
close to 200k sf space.
I pride myself on having the best people in 
the industry work with Vitel. And Jackson 
is no exception, being as young and tal-
ented as he is. Great things will come and 
some of Miami’s landscapes will have his 
mark for years to come.
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Statistics

Top products

Top manufactures

Top brands

Phones 5410

Storage 2787

Used 2662

Components 2525

Computers 2263

Audio 1948

Samsung 46955

Apple 45562

Xiaomi 41702

Oppo 10110

Huawei 8919

HP 8070

Samsung 13376 (s)

Apple 11433 (s)

Xiaomi 9217 (s)

Asus 4010 (s)

HP 3037 (s)

Huawei 2045 (s)
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Honor launches the Magic 4Pro with super charging
In the continuation of the Mobile World Congress 

in Barcelona,   a conference dedicated to technolog-
ical innovations on stage until March 3, Honor has 
announced the new smartphone Magic 4 Pro.

At the end of 2020, the company had been sold 
by Huawei to a consortium of over 30 agents, re-
sellers and distributors. Out of the control of the 
Chinese giant, the brand has reintroduced Goog-
le services in its phones, excluded from Huawei’s 
products due to the ongoing US ban.

Honor Magic 4 Pro is equipped with a recent 
Snapdragon 8 Gen 1 processor, a 6.81-inch dis-
play and improved technology for the fingerprint 
recognition sensor. The photographic sector rests 

on three cameras that subtend the 
double flash. The main sensor is 50 
megapixel, alongside which there 
is a 50 megapixel ultra wide an-
gle and a 64 megapixel telephoto 
lens. The gem is the support for su-
per fast charging at 100 watts with 
the cable, which means bringing the 
phone from an autonomy reset to the 
maximum, in about 30 minutes. The 
selling price is € 1,099.

Along with the Pro, Honor also presented 
the Magic 4, with lower specifications and a price 
of 900 €.

Nokia is back in the running with new budget smartphones
Among the manufacturers at the MWC is HMD 

Global, the company that makes Nokia-branded 
devices. 2021 was the first full year of operational 
profitability for the company, due to both the hard-
ware department and the services department, the 
so-called Services Suite. 

As for mobile phones, there are three new models 
that aim at the low-end of the market, with prices start-
ing at 109 €. These are the C21, C21 Plus and C2 2nd 
edition, evolutions of the family of economic devices 
that recorded a growth in turnover of 41% from 2020 to 
2021. The flagship of the C series, the Nokia C21 Plus 
is offered with two different battery sizes, 4000mAh 
and 5050mAh, it has a 6.5-inch HD + display, dual 

13MP cameras with landscape and portrait modes, 
and two years of Android security updates.

The C21 offers an improved 8MP camera, finger-
print sensor and face unlock, while the Nokia C2 2nd 
edition has a 5.7-inch display and a tough chassis to 
last even bumps and drops. Along with the smart-
phones, HMD has also unveiled two models of head-
phones, wired and wireless, in addition to the Nokia Go 
Earbuds 2+. Nokia C21 Plus will be available in Dark 
Cyan color in the 3/32 GB variant starting from 149 
euros. Nokia C21 will be available in Dark Blue and 
Warm Gray colors in the 2/32 variant starting at 129 €. 
Finally Nokia C2 2nd edition, in Warm Gray and Dark 
Blue colors in the 2/32 GB variant starting from 109 €.

Apple ranks second in the smartphone market  
in Europe; surprise Realme
Apple has a 23% share in the European smart-

phone market throughout 2021, according to new 
data from Strategy Analytics. The iPhone had an 
11% growth year on year, allowing the company to 
have a stable market share compared to 2020 and 
to position itself in second place.

Samsung maintained its top position with 29% 
of the market, despite being the only company in 
the top five to lose market share (-1%). Xiaomi ranks 

third with a 20% market share and 
33% year-over-year growth. Oppo 
is fourth with 5% of the market 
share and + 77%. Indian producer 
Realme entered the top five for the 
first time with a staggering 548% 
growth and 3% share.

The entire smartphone market in 
Europe grew 3% year-on-year in 2021.

Quick hits
A selection of corporate news from around the tech world

9



Amir Group FZCO 
Trading Worldwide

Your Specialist 
in Mobile Phones
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Samsung Brand Manager
Purchasing: 

NARESH SEJWANI
+971 58 652 2433

Xiaomi Brand Manager
Purchasing:

SARDOR ABRAROV
+971 58 850 2677

Apple Brand Manager
Purchasing:

ZAHOOR AHMED
+971 58 652 2428

Export Sales Manager
Arabic Uzbeki Spec:
RAZA MOHAMED
+971 58 652 2434
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Based in southern Germany 
and selling worldwide
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CyTec 
International Trading GmbH
Email: info@cytec-gmbh.de

Mobile Phone: +49 8554 9449810
Web: http://www.cytec-gmbh.de

Specialist

Buying and Selling:
+ Tablets

+ Smartphones
+ Wearables

Based in southern Germany 
and selling worldwide
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Samsung Electronics announced the 
launch of Galaxy Book2 Business, a pow-
erful new PC based on the vPro platform 
and loaded with advanced security and 
productivity features to help businesses 
conquer the new reality of a hybrid work 
environment.

“We are in a new era where hybrid work is the 
norm. Businesses want to ensure their workforce can 
perform at its best in this new environment, with tech-
nology that enables creativity, collaboration, and pro-
ductivity, while protecting against ever-increasing cy-
ber threats. Galaxy Book2 Business is a PC designed 
for this hybrid world, empowering businesses with de-
fense-grade security, advanced productivity features, 
and connected Galaxy experiences across all devices 
and operating systems,” said KC Choi, Executive Vice 
President and Head of Business. MX Business Global 
Mobile B2B Team at Samsung Electronics.

Best-in-class security at every level

As remote work has increased, so have cyber-
security threats (and we addressed the topic many 
times here in Handelot). Companies have focused 
on protecting home-based employees who may be 
more vulnerable to cyber risks but have limited ac-
cess to the security tools and infrastructure availa-
ble in the office. 

Galaxy Book2 Business helps protect the new 
hybrid work environment by using Samsung’s de-
fense-grade security technology, Intel Hardware 
Shield technology, and a secure embedded proces-
sor to protect the BIOS. 

Additionally, it is equipped with a Tamper Alert 
feature that detects and tracks malicious attempts 
to interfere with security-critical data and stops PC 
attacks before they infiltrate the operating system.

Galaxy Book2 Business is build to stop attempts 
to compromise your system by establishing a hard-
ware-based root of trust, which validates the BIOS 
and creates a trusted chain of trust between the 
CPU, secure embedded processor, and SPI flash. 

If the Galaxy Book2 Business becomes the tar-
get of an attack, valuable data is protected with 

BIOS auto-recovery, which 
can detect threats during the 
PC boot process and automat-
ically restore the BIOS to a backup 
copy before be damaged.

Galaxy Book2 Business: 
Samsung’s PC that helps businesses tackle hybrid work environments
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IT deployment and decentralized device man-
agement have never been more important for busi-
nesses of all sizes, and Galaxy Book2 Business 
equips IT teams with additional layers of protection 
and best-in-class support designed for today hybrid 
work’s environments. The Galaxy Book2 Business 
PC with Intel vPro ensures reliable multi-level secu-
rity and an Intel Hardware Shield protects against 
hardware and OS attacks and reduces the chances 
of malware exploiting the OS. By monitoring BIOS 
and OS levels, Galaxy Book2 Business helps busi-
nesses evade attacks and keep sensitive data se-
cure. Plus, the Microsoft Secured-core PC protects 
each device against kernel and firmware attacks, so 
malicious code can’t corrupt the system.

Maximum productivity in and out of the office

Video calls have become routine, and for that 
reason the Galaxy Book2 Business is thought to 
offer optimal performance tailored for meetings and 

hybrid work. Whether you’re using video conferenc-
ing apps like Google Meet, Microsoft Teams, or Cis-
co Webex Meet, Studio mode ensures every online 
meeting has a crisp, clean, and professional feel. 

Auto-Framing also keeps the camera focused on 
faces on screen, while background effects like back-
ground blur and virtual office settings minimize dis-
tractions and empower collaborators to be the center 
of attention, even when they are on calls from crowded 
places. Every Galaxy Book2 Business PC automati-
cally filters out static and background sounds, so voic-
es are heard clearly and every word is understood.

With the Galaxy Book2 Business’s IR camera, au-
thorized users can log in with face detection for easy 
access and time savings. Galaxy Book2 Business is 
also designed to keep up with harsh work environments 
such as excessive altitudes, temperatures or humidity.

A galaxy of flexible and connected experiences

To keep up with today’s business, Galaxy Book2 
Business presents the connected power and secu-
rity solutions of the Samsung Galaxy ecosystem. 
Collaborators can use the Samsung Account Single 
Sign-On feature, which simplifies the authentication 
process by requiring credentials to be entered only 
once. Samsung’s new blockchain-based Private 
Share also provides enterprise customers with the 
most secure platform to encrypt and share sensitive 
information. Contributors can authorize access and 
set expiration dates for each file they submit, so pro-
prietary and privileged information remains confi-
dential. And if a co-worker loses their Galaxy Book2 
Business PC at any time, they can use Samsung’s 
SmartThings Find to search for their Galaxy devices 
and pinpoint each one’s location.

As part of the Galaxy ecosystem, Galaxy Book2 
Business can sync with smartphone apps through 
Link to Windows to send texts and receive calls with 
both devices. Cross-app continuity also enables 
users to select recently used phone apps and open 
them on their Galaxy Book2 Business PC so they 
can pick up right where they left off. Samsung also 
updated its Quick Share[6] feature and merged it 
with Link Sharing, so users can instantly and easily 
share their work with others from anywhere.

Availability

At the moment of writing we know that Galaxy 
Book2 Business will be available from April in select 
markets.
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After inking an MoU with Binance, which is 
believed to be the world’s biggest crypto 
exchange, in December 2021, UAE is set 
to take another big move towards its aim 
of becoming the crypto industry hub. The 
country already plays a dominant role in 
so many other vertical business and this 
would be a feather in its cap within the 
emerging dominant technologies. 

CRYPTO IN THE UAE
– COME PLAY THE GAME

For tips regarding  
smart retail you can  

always contact me at  
kazi.najib@playtorium.com
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The United Arab Emirates is reportedly planning 
to issue a federal crypto license for virtual asset ser-
vice providers by the end of the first quarter of 2022, 
as per Bloomberg report & the work has already be-
gun in this respect. A frenzy of activities including 
regional and international crypto conferences are 
being held regularly in Dubai. 

The UAE Securities and Commodities Authority 
is said to be in the final stages of finalizing legislation 
that would allow digital asset firms to set bases in 
the country. 

That’s why having a national crypto licensing 
legislation would help the UAE with its goal to be-
come a leading crypto-friendly jurisdiction, a first in 
the GCC as well. 

For framing it crypto license legislation, the reg-
ulators have reportedly considered the Paris-based 
Financial Action Task Force guidelines and ongoing 
crypto policies in the United States, United King-
dom and Singapore. The new guidelines from the 
US would definitely be considered in this realm.

The new crypto license would reportedly take a 
hybrid approach wherein the chief regulatory body 
would handle regulations in consultation with the 
central bank, whereas the local financial institutions 
can develop their own native license guidelines.

Besides the crypto license, the UAE government 
is also planning to build and regulate the crypto min-
ing industry. UAE regulators are said to be working 
towards formulating laws that would pave the way 
for crypto and blockchain adoption. This is going to 
be a first in the world where the clarity is required 
for a long term sustainability for investments by the 
miners and this recent crypto licensing and mining 
legislation move could take UAE one step closer to 
that goal. 

The government had declared the Dubai World 
Trade Centre (DWTC) as a comprehensive crypto 
zone and a regulator for cryptocurrencies. Earlier, 
the Dubai Multi Commodities Center, the largest 
free-trade zone in the UAE, had set up a regulatory 
framework for crypto firms in March 2021, and has 
already licensed 22 companies, as per Bloomberg.

Even Abu Dhabi’s International Financial Center, 
a finance hub and free-trade zone, had issued its first 
crypto exchange license, to Matrix, in May 2020. In 
November 2021, three exchanges headquartered at 
the center were fully operational while another three 
were in the process of launching, the finance hub’s 
regulation chief had told The National. Moreover, in 
December 2021 the government of Dubai had stat-
ed that it will create a favorable regulated zone for 
crypto service providers in the Dubai World Trade 
Center, which is a skyscraper in the city.  

While the legal framework for a crypto license 
is expected to be introduced by the end of the first 
quarter of 2022, the presence of numerous free 
zones with relaxed taxation and regulatory regimes 
are some steps that have been spearheading UAE’s 
mission to become crypto hub. UAE is also working 
closely to define the Islamic compliance for crypto 
assets in order to ensure a smooth environment for 
investors across the board. UAE had been among 
the leaders in Islamic Finance and has lead the in-
stitution and regulations.

The war in Ukraine and the sanctions on Rus-
sian Oligarch’s also brought forth a rush of in-
vestors looking to park their digital assets in the 
UAE.

Crypto firms in the United Arab Emirates (UAE) 
are being deluged with requests to liquidate billions 
of dollars of virtual currency as Russians seek a safe 
haven for their fortunes, company executives and 
financial sources said.

Some clients are using cryptocurrency to invest 
in real estate in the UAE, while others want to use 
firms there to turn their virtual money into hard cur-
rency and stash it elsewhere, the sources said. One 
crypto firm has received lots of queries in the past 10 
days from Swiss brokers asking to liquidate billions 
of dollars of bitcoins because their clients are afraid 
Switzerland will freeze their assets, one executive 
said, adding that none of the requests had been for 
less than 2 billion dollars.

So, hurry along, UAE takes the lead as in so many 
other businesses and provides an environment for a 
hassle free world for the 
technologies of 
tomorrow.  
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The world is increasingly digitalized: the 
now almost generalized adoption of cloud 
computing, remote working and distance 
learning, the blockchain that takes hold 
and then there are the most advanced 
technologies, the new frontiers of artifi-
cial intelligence, robotics and quantum 
computers.

Digitization is growing and consequently the 
potential cyber risks and vulnerabilities of these 
new technologies increase. For almost half of the 
120 cyber leaders, senior executives of public 
and private companies from 20 countries - inter-
viewed for the Global Cybersecurity Outlook 2022 
drawn up by the World Economic Forum Center 
for Cybersecurity in partnership with Accenture 
-  automation and machine learning will usher in 
the biggest transformation of cybersecurity in the 
short-term future. Moreover, in the longer-term 

one of the most pressing risks is quantum comput-
ing, that could unravel the cryptography currently 
used by most businesses, digital infrastructures 
and economies. 

It is therefore necessary to move from a concept 
of cyber security to a broader one of cyber resilience, 

From cybersecurity
to resilience the post-normal of digital safety
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defined as the ability of an organization to overcome 
(anticipate, resist, recover and adapt to) any stress, 
malfunction, danger and threat to its IT resources, 
within the organization and its ecosystem, so that it 
can safely pursue its mission, spread its culture and 
maintain its way of operating. 

As emerged from the survey, the drive to adopt 
an IT resilience approach comes from the acceler-
ation of digitalization brought about by the Covid 19 
pandemic and the change in our work habits. 

Nearly 90% of executives surveyed plan to im-
prove their organization’s cyber resilience by strength-
ening resilience policies, processes and standards on 
how to engage and manage third parties.

Different points of view

However, from the interviews conducted for the 
Outlook 2022 it emerged that there is a gap, a diver-
gence of views between the managers in charge of 
information security, the chief information security 
officers, and top figures such as the chief executive 
officer, the members of the board or even the chief 
risk officer, a gap evident above all in three areas. 

Cyber   security is prioritized in corporate deci-
sions: for 92% of business executives interviewed, 
cyber resilience is integrated into enterprise 
risk-management strategies. However, this opinion 
is shared by only 55% of IT risk managers. 

The second point relates to the support given 
by top management to IT security, recognized by 
84% of the sample, but a significantly lower per-
centage (we are just 68%) sees IT resilience as a 
relevant component of the overall corporate risk 
management. There is a misalignment, therefore, 
and many security managers complain that they 
are not consulted in business decisions, which re-
sults in less secure decisions and security prob-
lems. This gap between leaders, the report empha-
sizes, can make companies vulnerable to attack as 

a direct consequence of inconsistent security poli-
cies and priorities. 

Diversity of opinions also as regards the human 
resources used in dealing with cyber security threats. 
59% of respondents said they would find it difficult 
to respond to a cybersecurity incident, precisely be-
cause of the lack of skills within their team; for most 
managers, recruitment and retention of talents repre-
sent the most challenging aspect to respond with ad-
equate resources to a cyber attack, among top man-
agement there is a lower awareness of these gaps.

The ransomware threat

Half of the respondents identified ransomware as 
the main cyber threat. Software attacks that block 
the system with the ransom note to make it accessi-
ble again are increasing in frequency (in the first six 
months of 2021 there was a 151% increase) and in 
sophistication. 

Immediately after the ransomware attacks, in 
order of concern, there are the attacks of ‘social en-
gineering’, the manipulation of people in order to ob-
tain confidential personal information or to access 
computers and install malicious software, while in 
third place is the risk represented by the ‘insiders’, 
employees, contractors or trusted business partners 
of a company organization who can illegally use the 
credentials to access company information systems. 

In terms of concerns, the one expressed by 88% 
of the sample regarding the IT resilience capacity of 
small and medium-sized enterprises operating in 
the corporate ecosystem, or which are part of supply 
chains, cannot be overlooked. Finally, there is a de-
mand for clear regulations that allow and encourage 
the sharing of information and collaboration. The 
importance of partnership is now well established: 
over 90% of respondents state that they have re-
ceived useful information from external information 
sharing groups or from their partners.
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Barcelona’s MWC22:
 the f irst with the Pandemic

Barcelona once again became the center 
of the international technological scene 
in an event held for several days and that 
saw the presence of most of the giants of 
the sector. The city, in fact, woke up from 
the pandemic nightmare with the Mobile 
World Congress, the annual worldwide 
mobile phones fair.

Felipe VI inaugurated the fair but neither Aragonès 
nor Colau received him in the official greet-

ing. Russia’s space was 

left emptied by war with Ukraine.
Not all those who would have 

wanted the organization of the most 
important meeting in the world of te-
lephony were present, but there were a 
good number that reach 60,000 people, still far 
from the more than 100,000 attendees of the best 
edition of Mobile.

Normality returned to the 17th edition of the fair with 
the novelty of the electronic pass, which worked, and 
with a lot of activity from the first hour. There were no 
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traffic problems because, among 
other things, many schools in the 
city had a holiday.

This year’s edition

The Mobile World Congress 
is an event open to technology, 

but focused on mobile telephony 
and wireless networks.
 However, MWC 2022 has been es-

pecially prolific for computers, especially 
laptops, which have been the unexpected pro-

tagonists of an era where attention was stolen from 
smartphones, smart watches, augmented reality 
glasses or wireless headphones.

The very light Galaxy Book 2 Pro and 
Pro 360, the first 

ThinkPad based on ARMS, and another that seems 
designed for the company but convinces gamers, a 
convertible Huawei with an OLED screen that looks 
spectacular, a MateBook X Pro that raises the level of 
laptops Huawei and even a handsome all-in-one that 
instantly earns the label of ‘the iMac with Windows’. 
Computers that have encouraged the market surely 
more than what the newly introduced smartphones 
have shaken the telephony market.

Between the pandemic and the competition for 
attention

Samsung’s decision to pull its flagship out of 
the show and 



present it a few weeks earlier began to erode the 
Mobile. An event that was previously conceived as 
the perfect space for big launches and then came to 
be considered by many as a space where the spec-
tator’s attention was too much disputed. The econo-
my of attention, the events of attention.

2021 was a spectacular year for computer sales, 
despite the shortage of chips, and the first events of 
2022 are in line

The death of the mobile telephony division of LG, 
the setback of Sony that no longer announced that it 
would not have any presence at the fair, the non-ap-
pearance of HTC, the KO of Microsoft’s Nokia, the 
state of Huawei since the commercial war between 
China and the United States, a surprisingly shy 
OnePlus... Various news that have accumulated in 
recent years and have tarnished the mobile aspect 
of this event. Little, Honor or Realme have taken the 
baton, but there remains that feeling that the most 
important thing is not the mobiles, but the accesso-
ries, such as watches or headphones; and comput-
ers, especially those oriented to gaming or profes-
sional environments.

Perhaps the pandemic has also helped with this 
trend. Laptops are more coveted in companies that 
until 2020 preferred to work with desktop comput-
ers and remote work has shaken the sale of convert-
ibles and even desktops themselves. The 1920s, 
with the post-PC era stabilized, have brought an 
unexpected return to good computer sales. And the 
MWC is a button. Maybe the post-smartphone era 
is not so much that of watches and headphones as 
that of giving prominence to the PC again. Some-
thing that leaves us all with the face of doing divi-
sions with decimals.

From a “Pandemic” live ver-
sion to a war one

Felipe VI branded the mili-
tary offensive as unacceptable 
aggression against a sovereign 
and independent nation. 

Precisely the organizer of 
the fair, John Hoffman, invited 
Russians last week ‘to stay home’. 
Kaspersky is the only computer gi-
ant of Russian origin that participates in 
Mobile. At its booth, a spokeswoman for the 
antivirus software company alleges that the brand 
is ‘registered in the UK’ and has 80% of its data 
outside of Russia, with a large data center in Swit-
zerland. In fact, in the list of exhibitors at Mobile, it 
appears as a company based in Zurich. 

‘As a private company that we are, we are out-
side geopolitics,’ says the person in charge. GSMA 
rejected on Friday the presence of the pavilion pro-
moted by the Russian government in the mobile 
congress, which has left a free space in Hall 5 of the 
congress. 11 companies had to attend the stand.

In the same Hall 5 there also was the Romanian 
pavilion, a country that borders Ukraine to the north.

One of the companies present, Softech, is based in 
Cluj-Napoca, about 190 kilometers from the border. 
‘We are used to it, historically we have been in the 
midst of conflicts,’ explains Diana Ciorba, the com-
pany’s marketing manager. ‘We don’t know what’s 
going to happen, but it’s going to be bad,’ she predicts. 

Daniel Giurea, from the company ARIES-TM, 
saw the armed conflict as “crazy” and explained 
that a developer company from Lviv (Ukraine) with 
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which he works at the moment 
could continue working in the 
west, because on the border 
with Poland the situation at that 
moment was not dramatic. 

At the Estonian stand, 
a spokeswoman defended 

Ukraine, explaining that the 11 
space companies had no prob-

lems traveling to Barcelona and 
considered the veto of the Russian 

stand a ‘fair decision’ that would have to 
be repeated at other congresses. 

The Mobile space dedicated to startups, 4YFN, 
planned to bring together more than 600 emerging 
companies during the days of the congress, 50% of 
them international, with delegations from countries 
such as Japan, Austria or Switzerland.

Among the program of 300 conferences, unicorn 
founders such as Oscar Pierre (Glovo), Jim McKelven 
(Block) and Maximilian Tayenthal (N26) stood out. 

This year 4YFN was inside the Fira Gran Via ven-
ue (in editions until 2019 it was in Plaza Espanya).

The director of the space, Pere Duran, highlight-
ed the importance of uniting startups with traditional 
companies in the sector.

The best novelties of MWC22

TLC

TCL unveiled a series of new devices that focus 
on 5G at the Mobile World Congress in Barcelo-
na. Reinforcing its commitment to offering smart-
phones accessible to all and equipped with the 
new network standard, the manufacturer present-
ed the Series 30 - Tcl 30+ - with five new phones. 
With its younger brother Tcl 30 and with the Tcl 30 
5G variant it composes the trio of smartphones un-
veiled in Barcelona. 

Powered by the Helio G37 chip and with a large 
6.7-inch amoled display, it uses a 50 megapixel main 
camera accompanied by two secondary 2 megapixel 
cameras, is governed by Android 12 and can offer - 
which is rare - the 3.5 mm jack in addition to the dou-
ble speaker. The 5010mAh battery should ensure 
intense use beyond the day. Prices start at 200 €.

To these are added three tablets, including the 
latest addition to the Nxtpaper family, which has a 
touch panel capable of replicating printed paper. 

The range of innovations is completed by the 
Linkhub 5G, a router designed to connect hundreds 
of devices in different environments. 

The smartphones presented are the Tcl 30+, 
Tcl 30, Tcl 30SE, Tcl 30E and Tcl 30 5G. All are 
equipped with a 50 MP photographic compartment 
and a series of dedicated features, including Steady 
Snap that allows you to pause the shot and better 
capture moving subjects, Face Tracking for dynam-
ic portraits and Auto-Capture for insert more people 
into the frame of wide-angle selfies. The display siz-
es range from 6.52 ‘of the Tcl 30SE and Tcl 30E to 
6.7’ of the Tcl 30+, Tcl 30 and Tcl 30 5G. 

Also present the new Nxtvision technology, 
with which to protect the eyes by reducing blue 

light by 30%. In the tablet field, the Nxtpaper Max 
10, in Wi-Fi or 4G LTE configuration, has a 10.36 
‘display with a technology that returns a feeling 
of use similar to paper, useful for taking notes or 
reading books digitally. For now, it will only arrive 
in Asia. The top of the range in the router segment 
closes the picture. Linkhub 5G CPE offers 5G con-
nectivity and Wi-Fi 6.

Nokia C21 Plus

Hmd refreshed the C-Series family at Mwc 2022 
with new models that flesh out the range that debut-
ed in 2020 with Android Go on board and character-
ized by affordable prices, but also of a quality that is 
not bad for the category. 

The most interesting model is Nokia C21 Plus 
with its metal chassis and Ip52 waterproof body, 
large 6.5-inch display in 20: 9 format, from 2 to 4 
GB of ram and up to 64 GB internal expandable. The 
5-megapixel front camera doubles as a biometric 
unlock, while on the back there are two 13-megapix-
el eyes with autofocus and 2-megapixel for depth. 

As per tradition, the battery is large, in fact it 
reaches 5050 mAh with 10 watt charging (still mi-
crousb, unfortunately).

In addition, Hmd has also made official the 
slightly less powerful version Nokia C21 with less 
capable battery and less defined main camera 
and the second edition of Nokia C with 5.7-inch 
display, also Android 11 Go Edition, battery that 
is surprisingly removable (also if very small) and 
basic specifications that should keep the cost well 
below 100 €, the prices of all three phones are ex-
pected.
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Huawei MatePad Paper

Among the various announcements the most 
particular one is the Huawei MatePad Paper hybrid 
e-reader tablet with a 10.3-inch e-ink display with 
electronic ink ideal for taking notes, compatibility 
with the M-Pencil and the possibility of dictating by 
voice, hardware with 4GB of ram and 64GB internal 
and 6+ wi-fi card. It starts at 499 €.

Samsung Galaxy Book2 Pro

On the evening of February 27, Samsung held a 
preliminary event that unveiled four laptops led by 
Galaxy Book2 Pro and Pro 360 that can be admired 
in the images above, with 13.3 and 15.6-inch dis-
plays with the latter having it can fold 360 degrees 
in tablet mode. The panels are full hd, there are 12th 
generation Intel processors and compatibility with 
the S Pen. Together with the port equipment there 
is also the optional 5G module to navigate at high 
speed on the move. Prices start at 1399 and 1499 
€ from April.

Poco X4 Pro 5G

Poco X4 Pro 5G is the new standard bearer of 
the premium mid-range, with lots of quality net of a 
starting price of 299.90 €. The display is a 120 Hz 
amoled and 6.67-inch diagonal, there is fast charg-
ing of the capable 5000 mAh battery and a triple 
rear camera with 108 megapixel main sensor.

Lenovo ThinkPad X13

To demonstrate that the Mobile World Congress 
is no longer just an event on smartphones and the 
like, Lenovo has unveiled a new series of laptops on 
which the ThinkPad X13 stands out with the Snap-
dragon 8cx Gen 3 chip on board, the first appear-
ance of the new Qualcomm processor on the com-
mercial side. 

The 13.3-inch display is energy efficient, with a 
battery that lasts a whopping 28 hours on a single 
charge. With a lightweight body made of 90% re-
cycled magnesium, it can also offer the 5G module 
and 6E wifi as well as up to 32 GB of ram and 1 TB of 
internal memory. The 5 megapixel camera assisted 
by the A.I. is interesting for smart working with triple 
microphone.

Realme Gt 2 Pro

The pair formed by 
Realme Gt 2 Pro and Realme 
Gt 2 will arrive in Europe 
at prices of 649 and 449 € 
with a special shell made of 
a new bio-polymer with a high 
sustainability rate, which stimu-
lates a particular sensation to the 
touch, almost as if was in contact 
with the card.

Honor 4 Magic Pro

So much quality aboard Honor 4 Magic Pro, 
the new flagship of the Chinese brand with triple 
rear camera inside a round module, 6.81-inch dis-
play with variable update and 100 watt recharge 
for 100% in 30 minutes. It was made official to-
gether with the standard version, the Watch Gs 3 
smartwatch and the true wireless Earbuds 3 Pro 
headphones. 

Qualcomm X70 5G

The Qualcomm X70 5G modem uses an internal 
processor based on artificial intelligence that helps 
keep the signal consistent and stable and will arrive 
on the market on the first devices starting from the 
end of the year.

Oppo SuperVooc recharges at 240 watts
Oppo presented the state of the art of fast charg-

ing for smartphones with the new 240 watt Super-
Vooc generation that can fill up from 0 to 100% in 
just nine minutes. It will be preceded by a ‘slower’ 
150 watt version which still reaches the target in an 
amazing 15 minutes time.

Mediatek Dimensity 1300, 8000 and 8100

Even Mediatek at the Mobile World Congress 
2022 presents the new high-end Dimensity 1300, 
8000 and 8100 chips, made with a 5-nanometer 
production process and with an integrated 5G mo-
dem, the heart is an octa-core processor with Mali 
610 gpu Mc6 and support for wifi 6e networks and 
cameras up to 200 megapixels.
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TCL, one of the world’s best-selling con-
sumer electronics brands and a leading 
technology company, introduces five new 
smartphones within its 30 Series: TCL 
30+, TCL 30, TCL 30SE, TCL 30E and TCL 
30 5G. And to that, we saw TLC strength-
ening its mission to provide connectivity 
for all, 3 new tablets, including the latest 
addition to TCL’s innovative NXTPAPER 
family, and the new TCL TAB 10s 5G. Con-
solidating its position as a leader in con-
nectivity, TCL also brings three new CPEs 
to market, including LINKHUB 5G, a pow-
erful 5G router built to connect hundreds 
of devices in different environments. We 
already announced them in this number of 
Handelot, so let’s dig in more properly. 

The 5 TLC 30 Series 2022

These five new additions join a pair of smart-
phones already available exclusively in the United 
States: TCL 30XE   5G and TCL 30V 5G. 

The launch of TCL’s 30 Series is the company’s 
way of giving consumers the freedom to showcase 
their unique style through feature-rich technologies 
and experiences, inspiring them to get the most out 
of every situation.

A unique photographic sector, with innovative 
features, capable of showing everyone’s style and 
creative flair: TCL 30+, TCL 30, TCL 30SE and TCL 
30 5G are all equipped with a triple AI 50MP cam-
era, while TCL 30E integrates a dual camera with a 
50MP main lens. 

And for those who enjoy group selfies, an ul-
tra-wide-angle front lens is available for the TCL 
30+ and TCL 30 5G models, so that everyone can 
comfortably fit into the frame, capturing precious 
moments with loved ones.

Social media enthusiasts will appreciate the 
Steady Snap feature, which offers the ability to 
pause and capture moving subjects, AI detection, 
which recognizes up to 22 different scenes, plus 
the AI HDR video - for exposure correction and de-
tail enhancement - and low-light HDR video, for 

well-balanced shots in low light conditions, and fi-
nally One Shot, the function that provides different 
types of images from a single shot. 

Screen quality is more important than ever, with so 
many people spending a long time watching their fa-
vorite content, at any time of the day. That’s why the 
Series 30 features rich, immersive displays that de-
liver an unsurpassed viewing experience, plus all the 
certifications that attest to a special focus on eye care.

With 6.7-inch AMOLED FHD + screens for TCL 
30+, TCL 30 and TCL 30 5G, as well as 6.52-inch 
displays with mini-notch for TCL 30SE and 30E, 
details are highlighted sharply and colors are en-
hanced, so that users can feel closer to the action. 
In addition, TCL 30+ and TCL 30 are equipped with 
dual speakers, providing an immersive experience 
when watching movies, during gaming sessions or 
listening to music.

Now we spend more and more time on our phones 
to stay connected with the world around us, and this 

TCL AT MWC 2022
5 new smartphones are arriving (and much more)
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can have a negative effect on eye health. To keep 
eye care and eyestrain in check, all TCL 30 series 
smartphones are equipped with TCL’s all-new NX-
TVISION technology, which works to enhance the 
screen experience while safeguarding eyesight. 

In addition, TCL 30+, TCL 30 and TCL 30 5G are 
certified by TÜV Rheinland, to reduce blue light by 
30% at the hardware level and offer comfort without 
changing colors.

All five smartphones in the new 30 Series are 
equipped with a long-lasting battery. TCL 30SE and 
TCL 30E use a 5,000mAh drive, while TCL 30+, 
TCL 30 and TCL 30 5G have a 5,010mAh battery. 
All of this translates into more time reading, watch-
ing movies, video calling and taking photos, and less 
time spent searching for a power outlet.

TCL 30+, TCL 30, TCL 30 5G support 18W fast 
charging, while all phones they are equipped with 
AI intelligent charging, which recognizes the daily 
charging routine, in order to reduce the deteriora-
tion of the battery, extending its long-term life. Stay 
up-to-date on the latest trends or travel with your 
navigator to guide you, TCL’s 30 Series combines 
a minimal and elegant design with incredible power 
and features.

More technical “plus”: 

Weighing just 184g and a surprisingly slim de-
sign of just 7.74mm, the TCL 30+, TCL 30 and TCL 
30 5G offer optimal grip and fit comfortably in your 
pocket or bag. The trio has an incredibly slim de-
sign when compared to other smartphones with 
the same battery capacity, without compromising 
on display. 
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With a smooth finish and glass back, the new 
TCL smartphones are resistant to scratches, sweat, 
bumps and other types of accidental damage, while 
the display’s scratch-resistant glass ensures ex-
treme resistance even to the most careless. 

TCL also includes Google Android Enterprise 
Recommended devices. Customers will enjoy the 
ultra-fast connectivity and performance of TCL 30 
5G, perfect for streaming content - from HD movies 
to fast gaming, video calling loved ones and down-
loading applications. 

TCL 30 5G joins a range of TCL 5G products from 
multiple categories, including smartphones, tablets 
and CPEs, as part of TCL’s mission to create a truly 
connected world.

TCL 30 Series will be available in different colors 
(Dreamy Blue, Muse Blue, Space Gray, Atlantic 
Blue and Tech Black) on April 2022 starting from € 
159.90 up to € 229.90.

Furthermore, TCL’s ambition to make technolo-
gy available to all continues by offering excellence 
through accessibility: the brand new TCL 305 and 
TCL 306 land on the market to offer essential and 
super competitive smartphones.

TCL 305: from € 119.90, now available in Europe.
TCL 306: from €139.90, now available in Europe.

TCL is expanding its tablet portfolio

First, TCL NXTPAPER MAX 10 is unveiled to 
the public following the recent launch of TCL NXT-
PAPER 10s, extending TCL’s already critically ac-
claimed NXTPAPER line. TCL NXTPAPER MAX 
10 is available in Wi-Fi or 4G LTE configuration. 
Whatever you choose, this is an exceptionally ca-
pable tablet, offering learning, entertainment and 
creative tools, coupled with more than reliable bat-
tery life.

The tablet’s immersive 10.36-inch NXTPAPER 
display and the screen-to-body ratio of the 83% 
give you the feeling of having a screen similar to 
paper in front of you. Whether you need a notepad 
for writing, a wide view for long reading sessions, or 
a screen for streaming movies and games, the new 
tablet has all it takes. The display is comprised of 
a single multi-layer system with each film compos-
ing the screen playing its role in filtering out harmful 
blue light and protecting eyesight. Also equipped 
with a layer of anti-reflective glass, the display of 
NXTPAPER MAX 10 looks like printed paper, and is 
perceived as such, for a more comfortable and natu-
ral reading and writing experience. 

Following, TCL TAB 10HD 4G offers non-stop en-
tertainment. Users will be able to get lost in watch-
ing their favorite content thanks to the bright and 
captivating colors of the display. 

Plus, the 8.7mm thin bezel makes the view-
ing experience more immersive than ever.With a 
5,500mAh battery, TCL’s latest 4G tablet can com-
fortably get through a full day of reading, viewing 
or browsing. and thanks to its powerful Octa-Core 
chipset, it offers powerful performance. 

The third tablet in the line-up is TCL TAB 10s 5G, 
one of the first affordable tablets with 5G connectiv-
ity. The 10.1 inch FHD screen, large resolution and 
size of the tablet itself are matched with NXTVISION 
technology, so that movie and video game images 
are not only enhanced, but also optimized for eye 
health. all this is added to the ultra-fast 5G, plus an 
8,000mAh battery and 4GB of memory. 

This way users will be able to watch movies and 
sports, make video calls and be multi-tasking using 
cellular or Wi-Fi connectivity. 

TCL’s tablet family will soon be expanded by 
TCL TAB PRO 12 5G, a tablet with a large ultra-fast 
5G display and connectivity, which boasts a strong 
focus on entertainment and productivity. 
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Tel: +49 7255 768404-0

Whatsapp: +49 7255 76840422
Skype: x7-telecom

Email: akif.saglam@x7-telecom.de
www.x7-telecom.de
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0048 CZ s.r.o. 
Czech Republic, Praha

11Eleven Wireless LLC 
United States, Miami

123tel 
Belgium, Beringen

AC Electronic Limited 
China, Hong Kon

ACTION S.A. 
Poland, Piaseczno

ADPRESS INTERNATIONAL FZCO 
United Arab Emirates, Dubai

AFC Impex 786 SL 
Spain, Valencia

AHS Device Hong Kong Limited 
China, Hong Kong

AK Partners Group 
United States, New York

Al Fayaz Telecom 
United Arab Emirates, Dubai

Al Shaab Electronics 
United Arab Emirates, Dubai

AL THANAYYAN INTERNATIONAL 
United Arab Emirates, Dubai

Aldis Trade d.o.o. 
Slovenia, Velenje

Alliance Telecom (HK) Co Ltd 
China, Hong Kong

AMC Elektronik Vertriebs GmbH 
Germany, Bonn

Amir Group 
United Arab Emirates, Dubai

AMS Incentives 
United States, New York

AODELI COMPANY LIMITED 
Hongkong, China

Aqua Systems Inc 
United States, Mami

Ara Global Group Inc 
United States, Doral

AT7 GmbH 
Germany, Wuppertal

Avant Trading B.V. 
Netherlands, Den Haag

Best Global Distribution FZCO 
United Arab Emirates, Dubai

BIDSENSE S.R.L. 
Romania, Brasov

Blessings Telecom Fze 
United Arab Emirates, Dubai

خن

Blooms Group FZCO 
United Arab Emirates, Dubai

Blue Corp Sp. z o.o. Sp. K. 
Poland, Czestochowa

Bluefin Century s.r.o. 
Slovakia, Bratislava

BM Electronics FZCO 
United Arab Emirates, Dubai

BOMAX SRL 
Italy, Milan

Brio Impex Fze 
United Arab Emirates, Dubai

CalState Electronics Recycling 
United States, San Marcos

CANAL OCIO EUROPA 
Spain, VALLADOLID
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Cask BV 
Stabroek, Belgium

Cell Axis FZCO/ Intracell Telecom 
United Arab Emirates, Dubai

CELLNOW LTD 
Israel, Ramat Gan

Celltel Middle East Fzco 
United Arab Emirates, Dubai

Central point Europe s.r.o. 
Slovakia, Pezinok

Challenger S.A. 
Paraguay, Ciudad del este

FRANCE
CLASPER ASSOCIATES

CLASPER ASSOCIATES 
France, Strasbourg

CompAsia Pte Ltd 
Singapore, Singapore

Comus FZE 
United Arab Emirates, Dubai

Coolmix 
Netherlands, Vianen

Craving Comps L.L.C. 
United States, Eatontown

CROWN DELUXE GENERAL TRADING LLC
United Arab Emirates, Dubai

Devin Tech Inc 
United States, Marietta

Dhruv Enterprise 
India, Gandhinagar

dndtrade GmbH 
Austria, Vienna

Dotson IT Asset Management Corp 
United States, Dallas

eD system Czech, a.s 
Czech Republic, Ostrava

Erregame S.p.A. 
Italy, Napoli

Euromedia Investment Group, S.L. 
Spain, Torrent

Europespares B.V. 
Netherlands, Lelystad

Eurostar Global Electronics Ltd 
United Kingdom, Newcastle-under-Lyme

Exgo international FZ 
United Arab Emirates, Dubai

F & E Trading 
United States, New Jersey

FAJR DUBAI CO. GENERAL TRADING L.L.C
Iraq, IRAQ

FixjePhone 
Netherlands, Almelo

Fortbel telecom 
United Arab Emirates, Dubai

Fortune Fame General Trading LLC 
United Arab Emirates, Dubai

Foxway 
Estonia, Vahi

Fragra Design SRL 
Romania, Baia Mare

FuturEnergy Rinnovabile S.r.l. 
Italy, Genova

Galactica Alianßa SA 
Spain, Valencia

Galaxy Telecom 
Netherlands, Rotterdam

Gbc Trading International Corp. 
United States, Miami
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Genelec d.o.o. 
Bosnia And Herzegovina, Tuzla

GERSIM IMPEX 
Romania, Bucharest

GK telecom 
Netherlands, Ijssel

Global Mobiles Inc. 
United States, Springfield

Global Resource Trading Sh.p.k 
Albania, TIRANE

Gotel GmbH 
Germany, Mannheim

Gsk Cell Inc 
United States, New york

Gsm Company VOF 
Netherlands, Heemskerk

Gsm Creative Solutions sp. z o.o. 
Poland, Cracow

Guan Sheng Electronics Mobile Trading Co., LTD
China, Hong Kong

Hitisy GmbH 
Germany, Neu - Isenburg

HK YINGSHUN COMMUNICATION LIMITED
China, Hong Kong

Hong Kong Cooline technology Limitd 
China, Hong Kong

HONG KONG NO.1 TELECOMMUNICATIONS LIMITED.
China, Hong Kong

HTP 
France, Villeneuve-le-Garenne

I-TECH.COM SRL 
Italy, Roma

Ikonic International FZCO 
United Arab Emirates, Dubai

Imcopex GmbH 
Germany, Wentorf bei Hamburg

iMuda Telecomunica ßĶ 
Portugal, Paßos de Ferreira

InetSHOP 
Chile, SANTIAGO

Inntoo Sp. z.o.o. 
Poland, Krakow

Intrade d.o.o. 
Slovenia, Maribor

Island Terrace LLC 
United States, New York

Italian shop srl 
Italy, Roma

Japan Digital Co., Ltd 
Japan, Tokyo

Jupidor Mobile 
Romania, Bucuresti

Jupiter GSM FZCO 
United Arab Emirates, Dubai

JY Tec Supply Inc 
United States, Irving

K&J Supplies 
Australia, Melbourne

KERLIN S.E. 
Czech Republic, Praha

Khoury international FZE 
United Arab Emirates, Ajman

Khushi Telecom Ltd 
United Kingdom, Slough

Kisha Overseas Fze 
United Arab Emirates, Dubai
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Komputronik S.A. 
Poland, Poznan

KR-Net LTD 
China, Hong Kong

KROWN MOBILES TRADING LLC 
United Arab Emirates, Dubai

KSTelecom B.V. 
Netherlands, Beverwijk

KT CORP 
United States, City of Industry

L.M.D Mega Group LTD 
Israel, Giv’atayim

LACHMI ENTERPRISE (S) PTE LTD 
Singapore, Singapore

LANDOTECH MOBILE SP Z.O.O 
Poland, Kraków

Le Miele Pte Ltd 
Singapore, Singapore

LFE distribution, LLC 
United States, Miami

Links Development LTD 
China, Hong Kong

LUXTRADE SP. Z O.O. SP.K. 
Poland, Pszczyna

M.G.I.T Japan Export Co.,LTD. 
Japan, Kobe

Macway Limited 
United Kingdom, Manchester

Mardin Gsm LLC 
United States, Doral

Maryam Abbas Mobile Phones Trading LLC
United Arab Emirates, Dubai

Metropolitan Trends GmbH 
Germany, Hamburg

MG MANAGER COMPUTERS L.T.D. 
Greece, ATHENS

MGC Srl 
Italy, Salerno

MicroNavi 
Cyprus, Limassol

MJ Phone 
France, Garges-Ies-Gonesse

MJ Trading 
United States, STAFFORD

MKA Electronics FZCO 
United Arab Emirates, Dubai

MMM-Agramservis d.o.o. 
Croatia, Zagreb

mobilesilver.co.uk ltd 
United Kingdom, Bolton

Mobilshop GmbH 
Germany, Aalen

Mobiparts SRL 
Romania, Constanta

MobiPhone 
Netherlands, Eindhoven

Nektova 
United States, Jackson, New Jersey

NET WIRELESS INC 
United States, New York

NFB Trading 
China, Hong kong

NOVAPHONE WADOWSKI CHACHLOWSKI
Warsaw, Poland

O-connect 
Bulgaria, Sofia
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O.T. DISTRIBUZIONE SRL 
Italy, Mercato San Severino (SA)

Ontel Mobile Trading LLC 
United Arab Emirates, Dubai

Pantheon Distribution GmbH 
Austria, Biedermannsdorf

Parktel sp. z o.o. 
Poland, Wroclaw

Peak Trade Global 
China, Hong Kong

PERSPECTIFOLIO-UNIPESSOAL LDA 
Portugal, Benedita

PHF GmbH 
Germany, Paderborn

Phone World Pte Ltd 
Singapore, Singapore

Phoneport24 GmbH 
Germany, Mannheim

Phones4u LLC 
United Arab Emirates, Dubai

Phonetastik 
Germany, Bonn

PINES Sp. z o.o. 
Poland, Wroclaw

PPA International AG 
Germany, Sch∂nefeld

PramRa Global Resources GmbH 
Austria, Vienna

Prestige Group Srl 
Italy, Bari

Qanger Limited 
Cyprus, Aglantzia, Nicosia

Radiant international FZCO 
United Arab Emirates, Dubai

Rainbow International Distribution 
Romania, Bucharest

RAMA Electronics Trading LLC 
United Arab Emirates, Dubai

Real Tech Services Ltd 
United Kingdom, London

Revitalise Technology Ltd 
United Kingdom, Enfield

Rhobus Trading 
United Arab Emirates, Dubai

RIBA MUNDO TECNOLOGIA SL. 
Spain, Valencia

RIBSON COMPANY, INC 
United States, Florida

RichBay International Trading Limited 
China, Hong Kong

Rline Srl 
Italy, Roma

RMT SPA 
Italy, Roma

Royal trading group 
Netherlands, Barendrechf

RS Global B.V. 
Netherlands, AMSTERDAM

Runphone international company limited 
China, Hong Kong

Sanwa Enterprises 
China, Hong Kong

SB Technology LLC 
United States, Doral, Miami FL

SCal Mobile LLC 
United States, Lake Forest

52



SELTE SPA 
Italy, MILANO

SG SPA 
Italy, Milano

Shamrock Mobile GmbH 
Germany, Willich

Simply Trading Company

Simply Trading Company 
Netherlands, Heemskerk

Sisu Net AB 
Sweden, Ėrsundsbro

SK & ASSOCIATES LTD 
United Kingdom, Cheshire

Smalltronic.pl Sp. z o.o. Sp. K. 
Poland, Wyszków

Smart Talk UK Ltd 
United Kingdom, London

Smart Telecomm LLC 
United States, Scottsdale

Smart4all Technologies Ltd 
Greece, Athen

SMARTCOM DISTRIBUTION S.R.O. 
Czech Republic, Praha

Soletefo 
Spain, Madrid

Sound Business 
France, Paris

SPK Telecom FZCO 
United Arab Emirates, Dubai

SRK Telecom LLC 
United Arab Emirates, Dubai

STELLAR ELECTRONICS LIMITED 
China, HONG KONG

Sunset Cell Miami 
United States, Miami

Swatow international wireless Co., Ltd. 
China, Hong Kong

Swift Telecom FZCO 
United Arab Emirates, Dubai

TBK TELECOM CO ., LIMITED 
China, Hong Kong

Tehno Plus doo 
Montenegro, Podgorica

Telemobile24 GMBH 
Germany, Heidenrod

TelePart GmbH 
Germany, Holzmaden

Telesonic Sales GmbH 
Germany, Essen

TELEX CORP 
United States, Doral

The European Distribution FZC 
United Arab Emirates, Umm Al Quwain

Titos Depot Corp 
United States, Miami

TPC Technology FZCO 
United Arab Emirates, Dubai

Triple J’S Hong Kong Limited 
China, Hong Kong

Turan Trade 
Slovakia, Bratislava

TVD SERVICES (UK) LTD 
United Kingdom, Reading

TWIST SRL 
Italy, Cava de ‘Tirreni

UAB BalticGSM 
Lithuania, Vilnius
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Union Camera Hong Kong Ltd 
China, Hong Kong

Uniqbe Limited 
China, Hong Kong

Unity Trading B.V. 
Netherlands, Heemskerk

UV phone ltd 
Israel, haifa

VADIMPEX Handels GmbH 
Austria, Baden bei Wien

INTERNATIONAL

Virkin International Corporation 
United States, Waltham

Vitel Mobile 
United States, Doral, MIAMI

Volte-tel communications MILIOPOULOS DIMITRIOS & S 
Greece, Thessaloniki

Vtech Electronics Tecnology Limited 
China, Hong Kong

Worldtec B.V. 
Netherlands, Lijnden 

WOWO Distribution Limited 
China, HK

X7-telecom GmbH 
Germany, Graben Neudorf

XTG S.A. 
Poland, Wroclaw

Yonida International Trading Corp. 
United States, New York

ZOE TRADE S.L. 
Spain, Burgos

For quotations 
times@handelot.com 

or call us at 
+48 717 152 600

For quotations 
times@handelot.com 

or call us at 
+48 717 152 600
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times@handelot.com 

or call us at 
+48 717 152 600

Advertising:

For quotes please email 
times@handelot.com 

or call us at 
+48 717 152 600
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123tel 
Belgium, Beringen

ABASTORE d.o.o. 
Slovenia, Nova Gorica

AC Electronic Limited 
China, Hong Kon

ACTION S.A. 
Poland, Piaseczno

AK Partners Group 
United States, New York

Al Shaab Electronics 
United Arab Emirates, Dubai

AL THANAYYAN INTERNATIONAL 
United Arab Emirates, Dubai

Aldis Trade d.o.o. 
Slovenia, Velenje

Amir Group 
United Arab Emirates, Dubai

AMS Incentives 
United States, New York

Anor Tech Trading AG 
Switzerland, Baar

AODELI COMPANY LIMITED 
China, Hongkong, China

Aqua Systems Inc 
United States, miami

AT7 GmbH 
Germany, Wuppertal

Auram Universal 
China, HongKong

Avant Trading B.V. 
Netherlands, Den Haag

Baschar Trading Center (BTC) GmbH 
Germany, Hanau

Bebop and Rocksteady OU 
Latvia, Riga

Best Global Distribution FZCO 
United Arab Emirates, Dubai

BEYOND GAME S.L.U. 
Spain, Barcelona

BIDSENSE S.R.L. 
Romania, Bra»ôov

خن

Blooms Group FZCO 
United Arab Emirates, Dubai

Blue Corp Sp. z o.o. Sp. K. 
Poland, Czestochowa

CANAL OCIO EUROPA 
Spain, VALLADOLID

Challenger S.A. 
Paraguay, Ciudad del este

FRANCE
CLASPER ASSOCIATES

CLASPER ASSOCIATES 
France, Strasbourg

Click Europe Limited 
United Kingdom, London

Comcell Distribution BV 
Netherlands, Rijswijk

CompAsia Pte Ltd 
Singapore, Singapore

Comus FZE 
United Arab Emirates, Dubai

Craving Comps L.L.C. 
United States, Eatontown

CROWN DELUXE GENERAL TRADING LLC
United Arab Emirates, Dubai

Devin Tech Inc 
United States, Marietta
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dndtrade GmbH 
Austria, Vienna

Dotson IT Asset Management Corp 
United States, Dallas

eD system Czech, a.s 
Czech Republic, Ostrava

Erregame S.p.A. 
Italy, Napoli

Estanza LTD 
United Kingdom, London

Euromedia Investment Group, S.L. 
Spain, Torrent

Exgo international FZ 
United Arab Emirates, Dubai

F & E Trading 
United States, New Jersey

Fragra Design SRL 
Romania, Baia Mare

FuturEnergy Rinnovabile S.r.l. 
Italy, Genova

Galactica Alianßa SA 
Spain, Valencia

Galaxy Telecom 
Netherlands, Rotterdam

Gbc Trading International Corp. 
United States, Miami

Genelec d.o.o. 
Bosnia And Herzegovina, Tuzla

Global Mobiles Inc. 
United States, Springfield

Global Resource Trading Sh.p.k 
Albania, TIRANE

GLOBAX Sp. z o.o. Sp. K. 
Poland, Poznań

Gsk Cell Inc 
United States, New york

Gsm Creative Solutions sp. z o.o. 
Poland, Cracow

Hong Kong Cooline technology Limitd 
China, Hong Kong

Hong Kong Oneto Ltd 
China, HK

I’MPRINTING SRL 
Italy, roma

Imcopex GmbH 
Germany, Wentorf bei Hamburg

InetSHOP 
Chile, SANTIAGO

Infinity Plus Ltd. 
United States, New York

Inntoo Sp. z.o.o. 
Poland, Krakow

Intrade d.o.o. 
Slovenia, Maribor

Island Terrace LLC 
United States, New York

Italian shop srl 
Italy, Roma

K&J Supplies 
Australia, Melbourne

KERLIN S.E. 
Czech Republic, Praha

Kingdom global trading 
Thailand, Taling Chan

KR-Net LTD 
China, Hong Kong
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KROWN MOBILES TRADING LLC 
United Arab Emirates, Dubai

L.M.D Mega Group LTD 
Israel, Giv’atayim

LACHMI ENTERPRISE (S) PTE LTD 
Singapore, Singapore

LAMEE SOFTWARE S.L 
Spain, Madrid

Mandrops AG 
Germany, Ebern

Metropolitan Trends GmbH 
Germany, Hamburg

MGC Srl 
Italy, Salerno

MicroNavi 
Cyprus, Limassol

MJ Phone 
France, Garges-Ies-Gonesse

mobilesilver.co.uk ltd 
United Kingdom, Bolton

Mobilshop GmbH 
Germany, Aalen

Mobiparts SRL 
Romania, Constanta

MobiPhone 
Netherlands, Eindhoven

Nektova 
United States, Jackson, New Jersey

Neptune direct Inc 
United States, Marietta

NET WIRELESS INC 
United States, New York

NOVAPHONE WADOWSKI CHACHLOWSKI SP.K.
Poland, Warsaw

Optimal System SA 
Switzerland, Chiasso

Pantheon Distribution GmbH 
Austria, Biedermannsdorf

Peak Trade Global 
China, Hong Kong

Phoneport24 GmbH 
Germany, Mannheim

Qanger Limited 
Cyprus, Aglantzia, Nicosia

Rainbow International Distribution 
Romania, Bucharest

Real Tech Services Ltd 
United Kingdom, London

Revitalise Technology Ltd 
United Kingdom, Enfield

RIBA MUNDO TECNOLOGIA SL. 
Spain, Valencia

RichBay International Trading Limited 
China, Hong Kong

RMT SPA 
Italy, Roma

Royal trading group 
Netherlands, Barendrechf

RS Global B.V. 
Netherlands, AMSTERDAM

SB Technology LLC 
United States, Doral, Miami FL

SC Mida soft business 
Romania, Bucuresti

SELTE SPA 
Italy, MILANO
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SG SPA 
Italy, Milano

Simply Trading Company

Simply Trading Company 
Netherlands, Heemskerk

Sisu Net AB 
Sweden, Ėrsundsbro

SK & ASSOCIATES LTD 
United Kingdom, Cheshire

Skytech Sp. z o.o. 
Poland, Wroclaw

Smalltronic.pl Sp. z o.o. Sp. K. 
Poland, Wyszków

Smart Talk UK Ltd 
United Kingdom, London

Smart Telecomm LLC 
United States, Scottsdale

SMARTCOM DISTRIBUTION S.R.O. 
Czech Republic, Praha

SPACO, S.A. 
Spain, Madrid

Tehno Plus doo 
Montenegro, Podgorica

Tehno-mag 
Croatia, Zagreb

TelePart GmbH 
Germany, Holzmaden

TEQPHONE GmbH 
Germany, Bad Nauheim

Titos Depot Corp 
United States, Miami

Triple J’S Hong Kong Limited 
China, Hong Kong

Turan Trade 
Slovakia, Bratislava

Union Camera Hong Kong Ltd 
China, Hong Kong

Unity Trading B.V. 
Netherlands, Heemskerk

UV phone ltd 
Israel, haifa

INTERNATIONAL

Virkin International Corporation 
United States, Waltham

WOWO Distribution Limited 
China, HK

XTG S.A. 
Poland, Wroclaw

YALLAGAMERS VIDEO GAMES TRADING L.L.C
United Arab Emirates, Dubai

Yonida International Trading Corp. 
United States, New York

For quotations 
times@handelot.com 

or call us at 
+48 717 152 600
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=
11Eleven Wireless LLC 
United States, Miami

123tel 
Belgium, Beringen

ABASTORE d.o.o. 
Nova Gorica, Slovenia

AC Electronic Limited 
China, Hong Kon

ACTION S.A. 
Poland, Piaseczno

AK Partners Group 
United States, New York

Al Shaab Electronics 
United Arab Emirates, Dubai

AL THANAYYAN INTERNATIONAL 
United Arab Emirates, Dubai

Aldis Trade d.o.o. 
Slovenia, Velenje

Amir Group 
United Arab Emirates, Dubai

Anor Tech Trading AG 
Switzerland, Baar

Aqua Systems Inc 
United States, miami

AT7 GmbH 
Germany, Wuppertal

Avant Trading B.V. 
Netherlands, Den Haag

Best Global Distribution FZCO 
United Arab Emirates, Dubai

BIDSENSE S.R.L. 
Romania, Braôov

خن

Blooms Group FZCO 
United Arab Emirates, Dubai

Bluepoint Corporation Ltd 
United Kingdom, Milton Keynes

CalState Electronics Recycling 
United States, San Marcos

CANAL OCIO EUROPA 
Spain, VALLADOLID

Challenger S.A. 
Paraguay, Ciudad del este

FRANCE
CLASPER ASSOCIATES

CLASPER ASSOCIATES 
France, Strasbourg

Craving Comps L.L.C. 
United States, Eatontown

CROWN DELUXE GENERAL TRADING LLC
United Arab Emirates, Dubai

Devin Tech Inc 
United States, Marietta

dndtrade GmbH 
Austria, Vienna

 Dotson IT Asset Management Corp 
United States, Dallas

eD system Czech, a.s 
Czech Republic, Ostrava

Exgo international FZ 
United Arab Emirates, Dubai

F & E Trading 
United States, New Jersey

FuturEnergy Rinnovabile S.r.l. 
Italy, Genova

Galactica Alianßa SA 
Spain, Valencia

Gbc Trading International Corp. 
United States, Miami‚Äč
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Genelec d.o.o. 
Bosnia And Herzegovina, Tuzla

Global Mobiles Inc. 
United States, Springfield

Gsk Cell Inc 
United States, New york

Gsm Creative Solutions sp. z o.o. 
Poland, Cracow

I’MPRINTING SRL 
Italy, roma

Imcopex GmbH 
Germany, Wentorf bei Hamburg

Inntoo Sp. z.o.o. 
Poland, Krakow

Island Terrace LLC 
United States, New York

Italian shop srl 
Italy, Roma

Jupidor Mobile 
Romania, Bucuresti

K&J Supplies 
Australia, Melbourne

KERLIN S.E. 
Czech Republic, Praha

LACHMI ENTERPRISE (S) PTE LTD 
Singapore, Singapore

METRO BUSINESS SYSTEMS 
United States, Stamford

Metropolitan Trends GmbH 
Germany, Hamburg

MG MANAGER COMPUTERS L.T.D. 
Greece, ATHENS

MGC Srl 
Italy, Salerno

MicroNavi 
Cyprus, Limassol

MJ Phone 
France, Garges-Ies-Gonesse

Mobilshop GmbH 
Germany, Aalen

MobiPhone 
Netherlands, Eindhoven

Nektova 
United States, Jackson, New Jersey

Neptune direct Inc 
United States, Marietta

NET WIRELESS INC 
United States, New York

Pantheon Distribution GmbH 
Austria, Biedermannsdorf

Parktel sp. z o.o. 
Poland, Wroclaw

Peak Trade Global 
China, Hong Kong

Qanger Limited 
Cyprus, Aglantzia, Nicosia

Rainbow International Distribution 
Romania, Bucharest

Real Tech Services Ltd 
United Kingdom, London

Revitalise Technology Ltd 
United Kingdom, Enfield

RIBA MUNDO TECNOLOGIA SL. 
Spain, Valencia

RMT SPA 
Italy, Roma
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RS Global B.V. 
Netherlands, AMSTERDAM

SB Technology LLC 
United States, Doral, Miami FL

SC Mida soft business 
Romania, Bucuresti

SIA PROKS 
Latvia, Riga

Sisu Net AB 
Sweden, Ėrsundsbro

SIV Trading GmbH 
Germany, Hamburg

Smart Telecomm LLC 
United States, Scottsdale

Tehno Plus doo 
Montenegro, Podgorica

TelePart GmbH 
Germany, Holzmaden

Titos Depot Corp 
United States, Miami

Triple J’S Hong Kong Limited 
China, Hong Kong

Turan Trade 
Slovakia, Bratislava

Union Camera Hong Kong Ltd 
China, Hong Kong

INTERNATIONAL

Virkin International Corporation 
United States, Waltham

XTG S.A. 
Poland, Wroclaw
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or call us at 
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365 Days Freight 
United Arab Emirates, Dubai

AIR EXPRESS POLAND Sp. z o.o. 
Poland, Wroclaw

Captains Freight Services HK LTD 
China, Hong Kong

DREAM CARGO SERVICES SRL 
Romania, BUCHAREST

Logik Freight International Limited 
Australia, Melbourne

MASA LOGISTICS FZCO 
United Arab Emirates Dubai

Microfix Labs SL 
Spain, Valencia

NewbridgeFX 
United Kingdom, London

Playtorium Electronics LLC 
United Arab Emirates, Dubai

UP-Logistics 
Luxembourg, Mullendorf

UP-Logistics B.V. 
Netherlands, Amstelveen

For quotations 
times@handelot.com 

or call us at 
+48 717 152 600

 VIP SERVICES

61



End to end Global Supply 
Chain Management & solutions.

ProvidingTailor made solution 
& assurance of Confidentiality.

Surveillance equipped warehouse 
with Hold & Release facility.

Mr. Harish Devnani
harish@365daysfreight.com or h.devnani@yahoo.com  
Mob:  +97 150 888 3270  | office: +9 71 42 99 8800 
www.365daysfreight.com

Have presence at Business 
strategic locations: 

DAFZA 
& JAFAZA 

in Dubai 
& HongKong.
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gsmshop.at – B2C shop
gsmbox.at – B2B shop

AB GSMshop.at GmbH

Marxergasse 7
1030 Vienna - Austria

info@gsmshop.at

Online access 

Over 8000 items on 
stock: mobile phones, 
tablets and accessories

Live stocks, 
live prices, 
live price lists 
(PDF and CSV)

Online orders, 
instant reservations, 
same day shipping

Cash on Delivery
in all EU countries

No minimum quantity 

UPS Express delivery 
in all EU
(free for orders over 1500 eur)

Attila Bakos 

+43 699 19052044
Skype: 

attilabakos1

Paul Horvath 

+43 664 3337347
Skype: 

paulhorvath
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OFFICE
Kidričeva ulica, 19
Nova Gorica - 5000 - Slovenia

WAREHOUSE
Cesta Goriške Fronte, 58
Sempeter pri Gorici - 5290 - Slovenia

E: trade@abastore.net
T: (+368) 05/ 55 50 200
     : abastoredoo
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Best upcoming phones 
of 2022

Late last year, we saw the launch of the 
iPhone 13 and Google Pixel 6 ranges, with 
2022 getting off to a great start with the 
Samsung Galaxy S22 devices. 

And in this 2022 there are also many other 
smartphone versions to look forward to.

Regardless of which option to choose, here’s our 
list of the most important things to consider when 
buying a new smartphone. 

An important improvement noted in the new 
proposals of the top mobile companies, however, is 
precisely the response to the requests of ‘historical’ 
customers: from a technical aspect such as the bat-
tery up to new functions to amplify the user experi-
ence.

Having said that, what are the best smartphones 
then? 

Here’s our list for the 2022:
 � Google Pixel 6 Pro
 � Apple iPhone 13 Pro
 � Apple iPhone 13
 � Samsung Galaxy S22 Ultra
 � OnePlus 9

Google Pixel 6 Pro

We have seen 
many Pixel phones 
enter the market over 
the years, but none 
have managed to 
meet the typical ex-
pectations of a flag-
ship device. This has 
completely changed 
with the Pixel 6 Pro.

As always, Google has provided a camera and 
computational photography system that, in our 
opinion, is best in class. However, the stakes have 
been raised here mainly due to the asking price, 
which is low enough, we expect, to make many 
competitors guess.

With the 6 Pro, there is a real sense of security 
and completeness. The design is bold, the display 
is crisp, the speakers are excellent, and Google’s 
Tensor chip has Android 12 that works very well. 
It’s very chunky, which won’t be for everyone, and 
the charging speeds let it down slightly, but this is a 
great choice for those who want an Android device.

For now, the Google Pixel 6 Pro is our pick for the 
best smartphone available for purchase. However, 
we understand that it may not appeal to all users 
because of the look or, indeed, the price that comes 
with it. Here are the other options we currently rec-
ommend checking out in the articles.

Apple iPhone 13 Pro

If the ‘standard’ iPhone 13 is the right device for 
most people looking for an iOS device, the iPhone 
13 Pro is the model for those who care a little more 
about their phone’s performance. If you want a true 
Apple flagship experience, this is it.
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That’s not to say it’s very different from last 
year’s equivalent - it’s not - but it still refines enough 
aspects to make it a compelling update for someone 
with a model that’s at least a couple of years old.

Battery life has improved, giving you around 90 
minutes longer than the iPhone 12 Pro, and Ap-
ple’s ProMotion adaptive refresh rates offer much 
smoother scrolling.

The power users will still be able to drain this 
battery fairly quickly (like pretty much all other de-
vices, the iPhone 13 Pro struggles under pressure), 
but overall, this is the finest iOS experience you can 
buy. Of course, all of this applies to the Pro Max var-
iant as well, as it’s essentially the same experience 
in a different shell.

Apple iPhone 13

The iPhone 13 lineup is once again made up of 
four phones, and thankfully, each one is still very 
much defined for different types of users.

The ‘standard’ model offers everything you’d 
expect from the latest version of the iPhone, and in 
short, that means new additions with no bulk chang-
es that make it a necessary upgrade.

The notch is still present, although it has now 
been reduced and Apple has made the usual incre-
mental (but still significant) improvements to battery 

life, display and camera performance.
You miss out on typical ‘flagship’ features, like Ap-

ple’s adaptive refresh rate, ProMotion, and the pres-
ence of a telephoto zoom lens, which is a shame, but 
obviously comes at a reduced price to reflect that.

Since the iPhone 13 is identical to the iPhone 
13 mini in pretty much every way other than size, 
we will also include it as part of that choice. While 
the iPhone 13 is the iPhone for almost all types of 
users looking for an Apple phone, only those who 
really want a smaller device should look into the 
iPhone 13 mini.

Samsung Galaxy S22 Ultra

Among all Galaxy S22 models, the Ultra is com-
fortably Samsung’s most comprehensive flagship 
offering. It’s also quite a different model from its 
siblings, taking a large dose of inspiration from the 
now-retired Note series.

For those who like to use a stylus with their 
smartphone, it will be a big plus, but the S Pen’s fea-
tures are also easy to skip if that’s not your cup of 
tea. Thankfully, the S22 Ultra has a lot more to of-
fer and is a great option for those who want a really 
large display and clean curved edge design.

It’s not the same level of reinvention we’ve seen 
with the S21 Ultra, but it’s weighted refinement with 
a very comprehensive camera array. It doesn’t offer 
elite-level battery life or the fastest charging speeds, 
but its design and premium performance make it 
one of the best phones to consider.

OnePlus 9

While OnePlus has a Pro version to consider, it’s 
actually the standard OnePlus 9 that we prefer this 
year. You get high-end hardware at a slight discount 
on the usual high-end price, and that’s reason enough 
to consider it one of the best smartphones to buy.

Some corners have been cut to reduce that price, 
mainly the plastic frame and sturdy build, but on 
balance, we think it’s worth it.

It features dual flagship cameras on the back, 
finally introduces wireless charging (with very fast 
wired charging that can deliver a 0-100% charge 
in around 30 minutes), and offers fast performance 
we’re not sure can be beat.

It doesn’t quite have the sleek design of the Pro 
model, as we say, but it remains consistent with the 
classic OnePlus experience of getting great value 
for your outlay.
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Taxonomy and other EU regulations on 
sustainable finance were at the center of 
the work of the Forum on Sustainable Fi-
nance, analyzing experiences, good prac-
tices and critical issues encountered in the 
concrete application of the European Tax-
onomy Regulation.

It is a tool to support investment de-
cisions and market transparency, as 
well as aimed at financing the green 
transition for the benefit of financial 
operators and the market itself. As 
many participants claimed, that 
represented a valid tool for the 
classification of sustainable in-
vestments in the name of greater 
transparency and disclosure.

EU Regulation 2020/852 intro-
duced the taxonomy of eco-compatible 
economic activities into the European regu-
latory system, i.e. a classification of activities that 
can be considered ‘sustainable’ based on alignment 
with the environmental objectives of the European 
Union and compliance with certain social clauses.

What it requires 

It requires companies to publish a series of data 
on taxonomy-related activities (turnover, invest-
ments, operating expenses), which investors can 
then use to analyze companies on the environmen-
tal impact and decarbonization projects. Therefore, 
the data published by companies represent a tool 
to support investment decisions, self-assessments 
with respect to their own risks and climate impacts, 
and dialogue with investors. The greater availability 
of information also allows greater transparency of 
the financial instruments that aim to achieve sus-
tainability objectives.

The effectiveness of European transparency reg-
ulations depends on the availability of reliable and 
comparable data in consistent times, with the en-
try into force of the taxonomy requirements. At the 
same time, the reporting of companies must be car-
ried out according to common standards and, in the 

case of using estimates and data provided by data 
providers, transparency is needed on the calculation 
methods to counteract the risk of greenwashing. 

The Commission’s measures of 2021 indicate to 
investors and consultants how to integrate assess-
ments on sustainability risks in the selection and 

monitoring of investments and to take into 
account the customers’ sustainability 

preferences in the profiling process.
According to the paper present-

ed at the Forum, greater efforts are 
needed both to increase the avail-
ability of clear and consistent data 
on corporate sustainability, and to 
make information for consultants 

and investors on sustainable finan-
cial products more accessible.

What’s on the “green” agenda

The European Agreement called Green Deal pro-
vides a roadmap with actions to stimulate the effi-
cient use of resources, thanks to the transition to a 
circular and clean economy, halt climate change, 
put an end to the loss of biodiversity and reduce 
pollution. The document outlines the necessary in-
vestments and funding tools available and explains 
how to ensure a just and inclusive transition.

At least € 1 trillion in sustainable investments over 
the next decade is the amount that the Commission 
has committed to mobilize to achieve the objectives 
set by the European Green Deal. As much as 30% 
of the multi-year budget of the EU (2021-2028) 
and of the single EU instrument NextGenerationEU 
(NGEU) for recovery from the Covid-19 pandemic 
has been allocated to green investments. The Com-
mission, on behalf of the EU, intends to raise 30% 
of the funds under NGEU through the issuance of 
green bonds.

EU countries, in turn, must allocate at least 37% 
of the funding received under the Recovery and 
Resilience Facility (worth € 672.5 billion) to invest-
ments and reforms that support the objectives in 
this area. of climate.

European countries, regions, local governments 

Green transition,
 the obligatory way for 2022 companies
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and cities must also allocate 30% of what received 
from the European Regional Development Fund to 
investments to achieve the objectives of the Green 
Deal, as well as 37% of the Cohesion Fund will spe-
cifically contribute the achievement of climate neu-
trality by 2050, reports the official communication.

The package of investments will particularly sup-
port those regions where there are plans to transform 
emission-intensive industries into low-emission in-
dustries; an essential transformation to achieve the 
European Union’s target of reducing greenhouse 
gas emissions by at least 55% by 2030 and achiev-
ing climate neutrality by 2050.

What are the objectives of the European Green 
Deal?

In practical terms, the Deal aims to 
reduce net greenhouse gas emissions 
by at least 55% by 2030 compared 
to 1990 levels. Reducing this per-
centage of emissions over the next 
10 years is key to making Europe 
the first. climate-neutral continent 
by 2050 and translate the Europe-
an Green Deal into a concrete reality. 
The ultimate goal is to dissociate eco-
nomic growth from the use of resources 
and restore the environmental quality and 
health of both people and nature.

Several are the expected benefits of the Euro-
pean Green Deal, which promises to increase the 
well-being and improve the health of current and 
future generations: clean air and water, healthy soil 
and biodiversity; renovated and energy efficient 
buildings; healthy and affordable food; more public 
transport; cleaner energy and cutting-edge clean 
technological innovation; products that last longer, 
which can be repaired, recycled and reused; jobs 
adapted to future needs; transition skills training; a 
globally competitive and resilient industry.

The 5 macro sectors of the Green economy

There is potentially no sector that cannot find 
points of contact with the Green Economy. Accord-
ing to the OECD, however, as reported by the latest 
edition of the States General of the Green Economy 
2020, there are five fundamental sectors in which a 
recovery based on the fight against climate change 
must be organized:

 � transport
 � power
 � agriculture
 � building
 � industry

In the agricultural sector, for example, the ob-
jectives that the EU intends to pursue through 

targeted actions are: guaranteeing food 
security in the face of climate change 

and the loss of biodiversity; reduce 
the environmental and climatic 
footprint of the EU food system; 
strengthen the resilience of the 
EU food system; lead the glob-
al transition towards competitive 

sustainability from producer to 
consumer.

In the energy sector, on the oth-
er hand, the Commission’s main ob-

jectives for the transition to clean ener-
gy are: to build interconnected energy systems 
and better integrated networks to support re-
newable energy sources; promoting innovative 
technologies and a modern energy infrastruc-
ture; increase energy efficiency and promote 
eco-friendly design of products; decarbonize 
the gas sector and promote smart integration 
between sectors; empowering consumers and 
helping Member States to tackle energy pover-
ty; promote EU energy standards and technolo-
gies worldwide; develop the full potential of the 
Union’s offshore wind energy.
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An army of cyber experts against Russia. 
On Saturday 26 February, the number two 
of the government of Ukraine led by Vo-
lodymyr Zelensky, as well as minister for 
digital transformation, Mykhailo Fedorov, 
banned the call to cyber weapons in re-
sponse to the invasion ordered by Russian 
President Vladimir Putin, also perpetrat-
ed in network with cyber attacks.

In response to the invasion of Russia and cyber 
attacks, in fact, Kyiv responds by recruiting cyber 
experts, collecting cryptocurrency donations, and 
waging a battle against Moscow’s disinformation.

The link in the Tweet refers to a Telegram chan-
nel, which at the time of writing already had over 
125 thousand subscribers. Not all are likely to be 
computer experts capable of supporting Ukraine’s 
resistance on the cyber front, given that the channel 
is also open to the adhesion of simple observers that 
can do their part.

The missions of the “cyber army”

So far, there are two missions announced on the 
Telegram channel. 

The first, launched on February 26, consists 
in attacking the main government sites and Rus-
sian industrial giants. The target are, among oth-
ers, those of the presidency and the government, 
the Ministry of Defense and Roskomnadzor. That 
is, the federal agency for telecommunications con-
trol that has launched a censorship campaign on 
the Russian media, so that they do not speak of 
the war in Ukraine as an invasion commanded by 
Moscow. The same agency also limited access to 
some social networks, such as Facebook, and or-
dered the blocking of others, see Twitter, consid-
ered dangerous.

The other front to attack, with ddos   (distribut-
ed-denial-of-service, a disproportionate concentra-
tion of requests for access to a site such as to block 
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How Ukraine is setting up 
an army of hackers

75



it) or other tactics, are the main Russian companies. 
Among these:

Gazprom, the gas extraction giant participated by 
the state, a powerful sponsor of European football 
and the first financier of the Nord Stream 2 gas pipe-
line project between Russia and Germany (whose 
authorization was blocked in recent days by Berlin 
as a sanction against Fly); 

Lukoil, one of the largest oil companies in the 
world with 2% of crude oil production; 

Sberbank, a state-owned credit institution; 
Yandex, the country’s digital multinational, which 

operates the most important and homonymous 
Russian search engine.

The second mission, launched on February 27, 
consists of reporting Youtube channels that spread 
disinformation on the war in Ukraine, including 
those of pro-Kremlin news agencies and youtubers. 
And this is an operation within the reach of observ-
ers of the Telegram channel. 

In fact, the Ukrainian Ministry of Digital Trans-
formation suggests connecting with a Vpn (virtu-
al private network, an advice aimed specifically at 
Ukrainian people), opening your Youtube account, 
reaching one of the indicated channels, clicking on 
the About tab, click on the flag icon to report the 
user and select one of the violations from the drop-
down menu.

The battle against Russian disinformation

On the Telegram group, the Ukrainian ministry 
also released a video that collects a series of footage 
on the Russian attack to be distributed on the coun-
try’s channels and social networks. On February 
26, the hacktivist collective Anonymous claimed 
to have managed to intercept some Russian state 
broadcasters and to broadcast a video showing 
scenes from the war in Ukraine, in order, they said, 
to spread the truth about what was happening.

In addiction, the hacker group ‘NB65’, affiliated 
with Anonymous hit the control center of the Rus-
sian space agency Roscosmos. Anonymous writes 
it on Twitter: ‘Russia no longer has control over its 
spy satellites’. However, the claim is denied by Dmi-
try Rogozin, CEO of Roscosmos, in a tweet: ‘All our 
control centers for space activities are functioning 
normally’. 

Why are they trying to invalidate Russia’s media 
coverage? It’s simple. 

As a source in the Task Force Against Disinfor-
mation of the European External Action Service 
explained, Russia has been flooding the web with 

disinformation campaigns to justify the aggression: 
in fact, the use of words such as ‘nazis’ to brand the 
Ukrainians or artfully made articles to manipulate 
public opinion with accusations of genocide against 
Russian people have increased significantly in the 
past month.

Appeal to big techs

Fedorov is appealing to all major global tech com-
panies to take action against Russia. From PayPal to 
Netflix, from Apple to Google. 

So far only Tesla’s guru Elon Musk has respond-
ed to his appeal. After the minister asked him to 
provide Ukraine with satellite connections through 
the network that the billionaire is building, Starlink, 
Musk replied that he had made it operational and 
was shipping new terminals.

Moreover, the non-governmental organization 
that monitors internet freedom, Netblocks, con-
firmed that the Russian attack compromised the tel-
ecommunications infrastructure in Ukraine, as well 
as verified access problems to Kremlin websites 
and other online resources.

A cyber warfare target

In recent weeks, Ukraine has been hit by numer-
ous cyber attacks, both ddos   to knock out govern-
ment sites and malware to compromise computers 
and devices, including data wipers, programs capa-
ble of rendering the machines completely useless. 
Moscow was also able to count on the support of 
at least two ransomware gangs, including the Conti 
group and Anonymous (we mentioned it earlier in 
the article).

The conflict is also moving more and more to 
the so-called fifth domain, that of information tech-
nology. For weeks, the cybersecurity authorities of 
European countries have raised the alert level and 
distributed warnings about ongoing attacks. Kyiv 
began informally recruiting IT specialists, includ-
ing overseas, before formalizing the launch of an 
IT army.

Fedorov said he has also mobilized the Ukraini-
an crypto community to receive information on the 
wallets of Russian and Belarusian politicians and 
oligarchs and has opened to donations in bitcoin, 
ethereum and tether. 

According to online magazine Wired, Ukraine 
has raised over $ 4.6 million in cryptocurrency do-
nations.
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Best video games
coming in 2022

What will be the best video games arriving 
in the upcoming months? After two years 
of pandemic that slowed market releas-
es, 2022 promises to be a very rich year in 
terms of videogame blockbusters. 

Above all, the new PS5 and Xbox Series consoles 
are entering their period of consolidation with many 
new titles coming along that have been long overdue. 

If we add to this the boom in gaming PCs - thanks 
to smart working and lockdown - and the long wave 
of the Nintendo Switch that continues to grind re-
cords (it has also surpassed the Wii in terms of abso-
lute sales), we can prepare ourselves for many new 
juicy features arriving by the end of the year (which 
in some cases can be booked well in advance). 

Here are the 9 video games to keep an eye on 
in 2022!

Elden Ring

Three years after the announcement, From Soft-
ware’s first open world action RPG is close to the 
finish line, bringing with it new experiences, a sto-
ryline full of content and sophisticated combat. 

The game takes place in a world where the Golden 
Order, once in charge of ruling the kingdoms, has now 
been shattered. In the Interregnum ruled by Queen 
Marika the Eternal, the ancestral Ring, source of the 
Mother Tree, was shattered. Marika’s descendants, 
offspring of demigods, claim the fragments of this, 

now known as the major runes. The madness result-
ing from their new strength, however, gives rise to a 
conflict, known as the Disintegration. 

Out February 25 for PC, PS4, PS5, Xbox One 
and Xbox Series.

Horizon Forbidden West

After Zero Dawn, Aloy returns to the new chapter 
of the survival franchise in a post-apocalyptic world 
where you must fight with hostile tribes, giant ro-
bots and dinosaurs. 

If you have already played the title, you will know 
that the adventure was on standby in which Aloy 
managed to stop the corruption of Hades, although it 
is intuited that Sylens, one of the most important char-
acters in the plot, has been moving the threads neces-
sary to seize that power and dominate the world and 
the machines that populate it. In fact, this is something 
that can already be sensed in the presentation trailer 
for Horizon: Forbidden West, where Silence himself is 
seen exerting his influence on said machines to corrupt 
and control them. After the gameplay shown in the 
State of Play dedicated to the game, it can be known 
that the corruption of the machines has increased and 
that Aloy is the only one who can stop it.

Compared to the previous chapter, this next-gen 
version should push to the maximum on the graph-
ics front and on the (immense) open-world map. It 
comes out on February 18 for PlayStation 4 and 5.
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The Legend of Zelda: Breath of the Wild 2

Nintendo wants to repeat the exploit of the first 
Zelda for Switch trying to improve what is consid-
ered one of the best video games of the last decade. 
The story will go on, it will still be open-world, with 
even more skills to discover. 

It seems to confirm what has been hypothesized 
by many, Link and Zelda together explore the caves 
beneath Hyrule Castle. For the rest, the booklet 
confirms what was already known and this time it 
will be a darker game, along with the awakening of a 

powerful threat. This 
was already what 

many saw in 
the trailer 
with Ganon-
dorf and is 

significant 

for being the first information revealed by Ninten-
do since it showed the game at E3 2019. Coming to 
Nintendo Switch later this year.

Grand Touring 7

Probably the most anticipated video game of 
the year, as it marks the debut of the GT series on 
the PlayStation 5. The first gameplay showed im-
pressive graphics and a crazy selection of cars and 
circuits on which to race and enforce their licenses, 
with one development of artificial intelligence that is 
putting even the long-term champions of the fran-
chise to the test. Out on March 4th on PlayStation 5.

God of War: Ragnarok

The first chapter was judged the video game of 
the year in 2018, so expectations are very high. 

On God of War: Ragnarok we will explore each 
of the nine realms, with Kratos and Atreus looking 
for allies, answers to Loki’s prophecy and the role 
that the latter will have in Ragnarok. During their 
journey, ours will also face fearsome enemies in the 
form of Norse gods and monsters.

The next-gen leap should give a nice boost in terms 
of graphics and fighting for the nine realms, in view of 
the final battle with Odin who could decide the fate of 
the world. Coming to PS4 and PS5 later this year.

Hogwarts Legacy

Yet another video game on 
the world created by J.K. 

Rowling promises not to 
be yet another exercise in 
style but wants to please 
fans by giving them free-
dom of movement at Hog-
warts. It is an open-world 
adventure set years before 
the landing of Harry Potter. 

Hogwarts Legacy is an 
open world RPG game, set 

in the world of the Harry Potter 
saga, but a few years earlier, in 

the 1800s. The player will be at the 
center of their adventure in the wiz-

arding world. The journey will take Harry Potter fans 
to places known, but also places never seen before, 
as you explore and discover a universe teeming with 
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fantastic beasts. You will be able to create your own 
character and make potions, learn spells, develop tal-
ents and become the wizard you have always wanted. 
The game is set right in the Hogwarts castle, within 
whose walls you can meet allies, fight dark wizards, 
and finally decide the fate of the magical world. Hog-
warts Legacy will be released in 2022 for PC, PS4, 
PS5, Xbox One and Xbox Series.

Starfield

Microsoft begins to leverage the billions spent on 
acquisitions over the past two years with the arriv-
al of Starfield, the new Bethesda game exclusively 
for PC and Xbox Series. A title that wants to revive 
space strategists by giving you the opportunity to 
travel the universe by exploring stars, completing 
missions and collecting supplies. 

The trailer, lasting just over two minutes, shows 
an astronaut making his way through the various 
environments of a large spaceship in preparation for 
take-off.

The next scene shifts the attention to a small 
shelf that bears the ‘Stow 84S’ label, on which a 
white briefcase with the words ‘Constellation prop-
erty’ is placed.

A voice coming from the radio, which introduces 
itself as a member of the organization of the same 
name, gives the green light to the astronaut allowing 
him to leave.

The goal is to spread missions and give you com-
plete freedom of movement and interactions by har-
nessing the full power of the new consoles. The release 
is scheduled before the Christmas holidays 2022.

Pokémon Legends: Arceus

Finally at the end of January the Pokémon 
video game series renewed its formula. Pokémon 
Legends: Arceus will allow players to explore a 
vast region in search of the famous monsters, with 
a structure similar to what is seen in Zelda: Breath of 
the Wild and the Monster Hunter series. 

Mount Corona dominates the landscape in 
the heart of the Hisui region, surrounded by 
areas characterized by different environ-
ments. Each area has specific natural 
characteristics and is home to different 
Pokémon ecosystems. One of these are-
as is the Obsidian Rift, a land full of beautiful 
flowers and lush vegetation and teeming with 
Pokémon that prefer meadows and forests.

Wild Pokémon can be observed, captured and 
studied in an action-packed role-playing game fea-
turing turn-based combat. Out on January 2022 for 
Nintendo Switch. 

Dying Light 2: Stay Human

After several postponements, Polish develop-
er Techland will finally release Dying Light 2: Stay 
Human. The first chapter was published in 2015, 
achieving great success with audiences and critics. 

Dying Light 2’s protagonist, Aiden, is a so-called 
Pilgrim, one of the few intrepid humans willing to 
venture beyond the surviving city walls. Obsessed 
with memories of experimenting as a child, Aiden is 
on the hunt for his sister Mia. Investigations direct 
him to the city of Villedor, where he gets a GRE key: 
The GRE is a paramilitary medical organization from 
Harran that, in the first game, was looking for a cure 
for the viral epidemic. The key turns out to be a mere 
narrative gimmick.

The expectations for this sequel are very high: 
the structure will always be open world, for a high-
ly narrative title based on survival, exploration, 
parkour among the roofs of buildings and fighting 
against hordes of zombies, abominable creatures 
and groups of humans with evil intentions. Out on 
February for PC, PS4, PS5, Xbox One, Xbox Series 
X|S, Nintendo Switch. 

82



MGC Srl
info@mgcsrl.com
Phpne / Whatsapp: 
+39 392 600 8532

www.mgcsrl.com

83



Contact us and benefit 
from our great service! 

We are looking for 
talent in the Sales 

and Purchase Department! 
Apply today

 CHETAN MANIK C.MANIK@MIDASGROUP.ES +34 619666140
 KANCHI KANCHI@MIDASGROUP.ES +34 654545424

Global Retail 
distributors of a variety 
of electronic devices 

and services

Efficiency and proximity 
in transactions

Diverse catalogue 
and ready stock

84



What fingerprinting is 
and why it regards all customers and companies

With the progressive setting aside of 
cookies, advertisers use this technique 
to track users online, which is even more 
treacherous and on which not enough is 
being done for the moment.

Cookies capable of tracking all users’ online ac-
tivities are (slowly) disappearing. In recent years, 
major web browsers, including Safari and Firefox, 
have limited the practice, and even Chrome has 
realized that it represents a privacy nightmare. But 
stopping cookies means ending only one type of 
online tracking, leaving others likely to be worse. 
Fingerprinting (which means leaving a trace), which 
involves collecting detailed information about the 
settings of your browser or phone, falls into this cat-
egory. 

It’s a largely covert tracking method, there’s not 
much that can be done to stop it, and regulators 
have done little to limit how companies use it to fol-
low users on the internet.

What is fingerprinting?

The exact combination of lines and grooves that 
make up a person’s fingerprints is unique. Likewise, 
what happens to your browser is a collection of in-
formation gained by a phone or laptop each time it is 
used, which advertisers can then link back to the user.

Fingerprinting allows you to take information 
about your browser, network or device and combine 
it to create a set of features that is mostly uniquely 
yours. The data that make up your ‘fingerprint’ can 
include your language, the keyboard you use, your 
time zone, whether or not you have cookies ena-
bled, the latest version of the operating system of 
your computer etc. 

By mixing all of this information to form a foot-
print, advertisers are able to recognize when a user 
moves from site to site. Several fingerprinting stud-
ies have found that around 80 to 90 % of browser 
marks are unique. 

Fingerprinting is a practice often used by adver-
tising companies, which insert a code into sites in 
the form of a variety of scripts, then used by dozens 
of companies to collect users’ online activity. It can 

happen that sites have fingerprinting scripts 
without even realizing it. And companies 
are often not very transparent about the 
ways they track users.

Once created, a user’s fingerprint 
can potentially be associated with oth-
er personal information, for example by 
combining it with profiles or information 
held by shady data collectors.

A brief history 

Fingerprinting has growth together with the de-
velopment of browsers and is closely linked to the 
history of the web. As browsers evolved, they be-
gan to exchange more information with servers - 
through api and http headers - about users’ device 
settings. The Electronic frontier foundation (EFF) 
first detected those fingerprinting in 2010. Since 
then the behavior has become increasingly com-
mon as advertisers have been looking for ways to 
bypass Google’s cookie blocks and ad tracking re-
strictions (the same goes for Apple).
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Should we be worried about?

While there is little communication about com-
panies using fingerprinting scripts, the practice is 
likely to be widespread across the Internet. Many of 
the sites you visit daily may take an imprint of your 
device; a research did on 20220 found that a quar-

ter of the world’s top 10,000 websites run finger-
printing scripts.

New ways of putting fingerprinting into 
practice are also being created, and they 
are the fingerprinting algorithms: re-
searchers showed that they can create 
graphics processing unit (GPU) finger-
prints to identify users. Furthermore, it 
is also possible to track user activities 

across different browsers.
However, fingerprinting is not always a 

bad thing. Some security researchers argue 
that the technique can often be used to detect 

potential fraud, as is the case with banks that use it 
to identify suspicious behavior.

Legal issues

The practice of fingerprinting allows you to 
be tracked for months, even after deleting your 
browser data or choosing to browse anonymously, 
ignoring your indications that you do not want to 
be tracked.

That’s why the widespread use of fingerprint-

ing for targeted advertising and tracking people’s 
online movements raises legal issues. Across Eu-
rope, regulatory authorities have urged measures 
to limit cookie banners, the panels that appear on 
sites asking users for consent to tracking. These 
banners are so omnipresent that people almost 
always click “Accept” without understanding how 
they are agreeing to be tracked (not to mention 
that many cookie banners may not even do what 
they say).

In Europe, fingerprinting is part of the general 
data protection regulation (GDPR) and the same 
marketing rules as cookies. European regulators 
have reported since 2014 that fingerprinting pre-
sents serious data protection concerns and that 
many sites fail to tell consumers that they are able 
to track users by leveraging the practice.

How can it be stopped?

Unlike cookies, it is difficult to block fingerprint-
ing. Cookies are stored in the browser, and it is pos-
sible to delete their history, block them or complete-
ly disable them. On the contrary, with fingerprinting 
everything remains invisible and - this is the worse 
part - it cannot be deleted.

Still, various browser plugins claim to help re-
duce or stop fingerprinting, but with mixed results.

So, the best thing to do to block the practice is to 
choose a browser that limits tracking and increases 
privacy. Moreover, a promising approach integrates 
in browsers a Tor, a program to avoid fingerprinting 
that tries to standardize all parts of its browser so 
that they appear to have the same footprint. 

Other browsers, including Firefox and Brave, also 
have anti-fingerprinting methods. Firefox blocks 
third-party requests to companies that use finger-
printing, while Brave randomizes fingerprints.

And this is not an advanced setting hidden among 
a thousand other options. In the latest version of the 
Firefox browser, in fact, locking fingerprinters is the 
standard, active by default. Check the Protections 
Panel to see if they’ve been secretly tracking you 
and how your browser prevents it.

In real life, you would certainly not like to 
have anything to do with someone who fol-
lows you: there is no reason to accept it on-
line. If you don’t have these kind of browser 
then, download it and protect yourself from 
fingerprinting.
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Open innovation: 
this is how multinationals can be startups

Open Innovation is the innovation model 
identified by the Californian econo-
mist Henry Chesbrough for which 
companies can use resources 
from outside (startups, uni-
versities, suppliers) is now 
almost 20 years old and is also 
widespread in Europe. Here is the 
most recent definition, how 
it actually applies and the 
benefits. 

In recent years, companies have 
been experiencing a profound transfor-
mation internally and in relations with the 
outside world thanks to open innovation. 

Open innovation is a new strategic and cul-
tural approach on the basis of which companies, in 
order to create more value and compete better on the 
market, choose to resort not only to internal ideas 
and resources, but also to ideas, solutions, tools. and 
technological skills that come from outside, in par-
ticular from startups, universities, research institutes, 
suppliers, inventors, programmers and consultants. 

At the same time, this new approach to innovation 
involves a review of business processes and work 
profiles in the context of a changed internal culture.

The first in the world to define the new innovation 
strategy that is transforming the business world was 
Henry Chesbrough, an American economist and 
author, as well as Faculty Director of the Garwood 
Center for Corporate Innovation in California.

Chesbrough baptized the new concept with a book 
entitled “Open Innovation: The New Imperative for 
Creating and Profiting from Technology”, published 
in 2003 by the Harvard Business School Press. The 
scholar reflected on the fact that globalization had 
made research and development processes more and 
more expensive and risky, because the life cycle of 

prod-
u c t s h a d 
become 
s h o r t e r . 
According to 
Chesbrough, the 
paradigm of ‘closed 
innovation’, that is the 
research carried out within the confines of the com-
pany, could no longer be enough despite the fears of 
companies that they are no longer the only ‘owners’ 
of inventions and legitimate attempts to protect prop-
erty intellectual with patents and other tools. After the 
first essay, others on these topics followed. Open in-
novation, therefore, already has almost a quarter of a 
century, but its implementation is taking place grad-
ually and, surprisingly, not everyone has yet fully un-
derstood the effectiveness of this tool.

Definition of open innovation

Over the years, the definition of open innovation 
has also evolved with the natural evolution of the 
economic and social situation. Here is his most re-
cent explanation from Chesbrough himself:
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‘Open Innovation is a distributed innovation 
model that involves inflows and outflows of knowl-
edge managed in a targeted manner between the 
boundaries of the organization up to also generat-
ing ‘spillover’, the phenomenon that occurs when 
an economic activity produces positive effects even 
beyond the areas for which it acts’.

In his explanation, the teacher underlines how the 
application of open innovation is not expressed only 
through actions, perhaps occasional, such as crowd-
sourcing, collaborations with startups or universi-
ties, or user innovation, but how its implementation 
involves the revision of business processes and job 
profiles, with a strong cultural component.

How companies and startups intertwine 

The paradigm of open innovation has been able to 
be born and developed because in recent years it has 
clearly emerged that closed innovation was no longer 
sufficient: on the one hand, knowledge and talents 
traveled (and continue to travel) at an ever-increasing 
speed due to networks and ease of movement, there-
fore it has become more difficult to keep them in the 
company for life. On the other hand, capital markets, 
as the case of the Silicon Valley startups shows, have 
also begun to focus on companies based on com-
pletely new and disruptive business models and ap-
proaches compared to the past.

Pratically speaking, on the one hand large com-
panies are dinosaurs that they need innovation and 
that is why they turn to young companies; on the 
other hand, young companies, similar to eggs, need 
a protective environment that acts as an incubator 
for them to grow well and strengthen.

The open innovation formula provides that a 
company can access the available innovations on 
the market by integrating them with its business 
model. Such a process also allows a faster time to 
market, i.e. a shorter time to pass from the phase of 
product or service conception or its placing on the 
market: some of these phases, such as the proto-
typing of some artifacts, can in certain cases also 
deal with external realities such as startups. 

According to this scheme, not those who pro-
duce the best innovations internally become more 
competitive but those who manage to create inno-
vative products and services by best modulating 
what comes from within and what can be obtained 
from players outside the company perimeter. There 
are few large companies that have such a large and 
functional range of internal resources that they do not 
need an exchange with the outside world. And they 

too are realizing that external contributions represent 
a significant and sometimes essential stimulus.

Open Innovations so far

The most advanced international companies 
have been able to implement effective open innova-
tion strategies. 

The first rule of innovation for Google is ‘Inno-
vation comes from anywhere’, innovation can come 
from anywhere. Based on this principle, the web 
giant encourages exchanges with other startups, 
some of which are acquired directly or financed 
through Google Ventures. 

Samsung, to mention another big player, has 
opened several open innovation centers, including 
one in Silicon Valley, in the heart of global inno-
vation. But there have also been striking cases in 
which the big names have missed the appointment 
with open innovation and have failed. 

Kodak had an employee at home who invented 
the first digital camera and told him not to talk about 
it, but Siemens usually allocates a budget to em-
ployees so that they can independently finance the 
most innovative personal ideas. 

Sony launched the first e-book reader, but Am-
azon prevailed with its Kindle, although it came 
second in order of time, because it was able to take 
more account of the ecosystem that surrounded it. 

Michelin launched highly innovative tires, but 
few bought them because they forgot to bring the 
garage owners on board the project, that is, they did 
not think from a supply chain perspective.

The main Open Innovation’s practice for com-
panies 

The concrete ways through which open inno-
vation is achieved can be many. It can be done by 
launching a competition for innovative ideas, en-
tering into collaboration agreements with partners, 
opening internal hubs or think tanks or making ac-
quisitions among the most interesting realities. Let’s 
see some of these modalities.
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Crowdsourcing

The most common model of open innovation is 
crowdsourcing, which is a call for bids for the most 
innovative initiatives or ideas that emerge. The term 
crowdsourcing refers to the possibility of using the 
independent contributions of one “Crowd” of people 
(crowd) for a purpose, without these being organized 
a priori into work flows (thus making these initiatives 
independent and open to groups of employees or 
external collaborators).

In other words, crowdsourcing provides that 
everyone can contribute to the evolution of an idea, 
providing points of view and opinions even if the 
idea itself is not strictly connected with their work 
or business.

Today crowdsourcing is a new open enterprise 
model for companies: a set of business models that 
is based on the collaboration of both external and 
internal resources, in order to obtain advantages in 
terms of specific skills, competitive costs and reali-
zation times.

The open enterprise is necessary to develop in-
novative products that require global expertise, not 
accessible from within, or accessible but not very 
usable because they are linked to already consol-
idated procedures or systems (which provide for 
approval processes or processes that are not very 
compatible with the speed imposed by ‘innovation).

This model is based on the ease of global com-
munication, made possible by the tools of the web 
and digital. Crowdsourcing examples are:

 � the million dollar challenge launched by Zillow 
(a company operating in the field of online real 
estate ads) to improve the data of its property 
evaluation algorithm. It generated almost 4000 
proposals from 90 different countries developed 
by international teams;

 � the co-creation project of the kits created by Lego, 
which has opened to its customers the possibil-
ity of creating ideas for future proposals. Those 
that are selected, are then realized by paying a 
1% royalty to the creators.
Nike’s ‘green X’ project, which makes its research 

on materials available to other companies not op-
erating in its sector by providing its own ‘expertise’ 

and putting them together to boost innovation in 
other sectors.

Call For Ideas, Hackaton, Awards 

There are many companies that hunt for innova-
tive ideas among the most disparate realities (start-
ups, small and medium-sized enterprises, associa-
tions or even individuals) using the call for ideas tool, 
or a competition of ideas usually aimed at active 
people or companies in specific market sectors. The 
organization of the call, as well as the path, the ob-
jectives set and the outcomes, vary according to the 
company that launched the challenge. It is not ex-
cluded that the organizers decide to invest, directly 
or indirectly, in the realities that have developed the 
most promising innovations.

Some companies may decide to set up hack-
athons, programming competitions during which 
they ask developers and programmers to develop 
innovative digital solutions related to a specific sec-
tor in a limited period of time (24 or 48 continuous, 
in general).

It is also possible that organizations opt for 
the awarding of prizes as a method for identifying 
and highlighting the innovative realities that have 
aroused their interest and with which, possibly, they 
intend to continue the relationship.

Business Accelerators and Incubators 

To bring innovation within a company, you can 
decide to set up startup incubators or accelerators 
managed directly or indirectly by the company. 
These structures have the purpose of supporting 
the initial efforts of young companies and accom-
panying them in their growth by providing tools and 
spaces useful for developing an effective business. 
Supervision of the acceleration process by the com-
pany can allow for a more direct and targeted col-
laboration.

Partnership

Another path of open innovation concerns the 
possibility of entering into agreements with external 
partners. They can be inter-company agreements, 
whereby one company delegates to another, usu-
ally smaller, the creation of certain innovations or 
the production of specific products. These may be 
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collaboration contracts stipulated between com-
panies and startups. Multinationals and companies 
can choose to start partnerships and collaborative 
relationships with universities, research centers or 
groups of researchers. Or a large company can ally 
itself with another large company, which perhaps 
until then was considered a potential competitor, to 
achieve common goals. In this case we speak of 
co-innovation, an innovation paradigm according 
to which new ideas and approaches from internal 
and external resources are integrated into a plat-
form to generate new values   and goods shared by 
all stakeholders, including consumers.

Acquisitions

The acquisition, by corporations or large compa-
nies, of startups or innovative SMEs is considered 
one of the main tools for doing open innovation. The 
companies that take over the majority of the shares 
of the new enterprises secure ideas, technologies 
and skills in one fell swoop. In several cases, the 
acquisition also involves hiring the partners and / 
or employees of the startup, to maintain continuity 
with the previous management and integrate the 
identified digital talents into its workforce.

Opportunities and challenges

The opportunities for companies are enormous 
because open innovation projects favor contamina-
tion, flexible access to new knowledge / ideas and 
the ability to recruit talents in a much larger pool 
(without having to resort to costly local selections 
and hiring).

The biggest challenges are opening up to new 
possibilities, sharing confidential information and 
acquiring a completely new open mind in the con-
text of ‘big corporations’.

For leaders, it is a question of unlearning old mod-
els in order to acquire new ones, paying attention to 
emerging trends and exploiting part of their energies 
to turn their gaze towards a broader horizon.

The difficulties that can be encountered are 
many because multinationals often tend to fo-
cus more on current scenarios, moving in already 
explored markets (of which they are undisput-
ed leaders), indulging in static dynamics within 
their comfort zone and seeing the investment. in 
crowdsourcing that is not very profitable in the 
short term where too often they are measured by 
equity logics.
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It seems that we have entered the dark 
days of war, possibly another dark age. 

With Putin’s invasion of The Ukraine, once again 
we are forced to feel that the world is on a knife edge. 
Not dissimilar to the feeling we first encountered 
back in 2020 when we learned about the severity 
of Covid-19 pandemic.

I cannot condone war in any scenario. At my age 
now I would like to have thought that a war situation 

could not possibly occur in the year 2022. Certainly 
not a war like the one we are experiencing today. A 
war that could erupt into something far more serious 
and on a much larger scale. And yet here I am in the 
year 2022 writing about such an event.

I can’t help to ask myself: “How is this even 
possible?”

theoldhand.wordpress.com

Keep The Faith

The Old Hand

Can You Put A $ Value 
On Your Life?
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As men, haven’t we learned from our previous ex-
periences with war about how the human loss is so 
devastating, along with the emotional feeling of an-
guish that will embrace our lives for decades to come? 

Well, of course I am speaking from my heart, I am 
speaking as a human being. I am not speaking as a 
politician, a businessman, a banker or a journalist. 

Still, after our first dramatic thoughts we come to 
the realization that there are many gains for many 
different types of professionals within many of the 
war-like scenarios. It is then that we realize wars are 
manipulated and created by man for his own needs, 
gains, power and control. 

We can argue and debate about Democracy and 
Freedom all day long, but wars normally occur when 
the participating parties are set to gain power, finan-
cial stability and growth, gains or thefts from their op-
ponents and normally at the expense of their citizens. 

That’s why if a war occurs among all the kind of 
Nations, our position tells us that we must make a 
judgement about the cause and support a morally 
fair position. Depending on our worldly demograph-
ic, in fact, we are bombarded by the media’s intent 
on swaying our emotional decision as to which side 
to take or who we must support in these wars. Words 
like “democracy” and “freedom” are frequently re-
peated and used as proper gander to gain people’s 
support. A support which becomes critical for the in-
evitable potential outcome of these wars. 

Well. There will be JUST ONE concrete outcome: 
the death of many ordinary simple people, along 

with the ability to more easily control the survivors 
through fear and a shift in power and wealth from 
one small group of people to another small group 
of people. This is the repetitive inevitable cycle and 
outcome of all wars.   

Can you put a monetary value on your own life? 
Can you put a monetary value on another per-
son’s life? If you are like me then the answer, of 
course, is no. We cannot. 

I am not going to go into the detail about the current 
war in The Ukraine, but all wars are manipulated by a 
small group of individuals who normally have a huge 
amount to gain from their manipulation. People who 
are instrumental in war and that think only in terms 
of fiscal value along with ultimate control of assets. 
They consider ordinary people as useless eaters.

The sooner we realize this the sooner we will be 
able to stop it occurring. If we refuse to acknowledge 
it happens and we accept to be manipulated then 
we will get what we deserve: a controlled life full of 
fear and despair, jumping from one crisis of chaos 
into another.

Since the West have decided to put fiscal sanc-
tions on Russia, then it is likely that we will see major 
price increases in worldwide commodities. Russia is 
one of the largest producers of Oil and Natural Gas in 
the world and already the cost of both is spinning up. 
Oil is now at its highest price per barrel since 2014 

theoldhand.wordpress.
com

Keep The Faith

The Old Hand
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and Natural Gas prices have been rising out of con-
trol for a few months already. 

Together, Russia and Ukraine also produce near-
ly 25% of the world’s wheat. They also produce 17% 
of the worlds corn. This war will cause massive price 
hikes in our food supply chains causing untold pain 
and suffering to billions of ordinary people world-
wide who are already on the poverty line.

It goes without saying, if you are a country or a com-
pany that produces Oil, Natural Gas, Wheat or Corn, 
then your profits will now be soaring into the clouds 
and beyond. Where there are winners, there are al-
ways losers, especially in the business of war and it is 
always the ordinary people that are the majority losers.

In addition, the biggest threat that hangs over 
our heads when we think about this war be-

tween Russia and Ukraine is the threat 
of Nuclear War. 

Whilst on the one hand we like 
to think, although crazy in the year 

2022, this is just two independent countries at war, in 
fact it is a continuing war between the West and The 
East, possibly an old score to settle from the days of 
the Iron Curtain. 

I would hope that we can resolve this war quickly 
and without the intervention of other countries from 
each side, but I do worry that with Putin heading up 
the Russians engagement along with his very long 
term of Presidency and at his age of sixty-nine, he 
may want to settle some old scores before he exits 
his position, or even his life.

We could be in for a bumpy ride. Now it seems 
that Covid has vanished, we have the potential of 
a large, even third world war in our midst. We must 
keep our focus on our families and our businesses, 
even if we cannot do so much to change the course 
of this war, other than pray that it ends quickly and 
hope the damage and effects on us all will be limited 
as much as possibile. 

Meanwhile
Keep The Faith

The Old Hand 
theoldhand.wordpress.com

Keep The Faith

The Old Hand
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EU: peak inflation 
in the Eurozone in the f irst quarter: whats’ NEXT?
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Compared to the autumn forecast, infla-
tion projections have been revised up-

wards significantly for this year ‘and’ 
inflation in the Eurozone 

is expected to peak in 
the first quarter of 

2022 and re-
main above 

3% until 
the third 

quarter 
of the 
year.

The upward trend in inflation is confirmed by 
the forecasts as the ‘indications of future contracts 
show that energy prices are expected to remain 
high for longer and that price pressures are spread-
ing to different categories of goods and services’ , 
the Commissioner stressed.

Overall, euro area inflation is projected to in-
crease from 2.6% in 2021 (2.9% in the EU) to 3.5% 
(3.9% in the EU) in 2022, before to drop to 1.7% 
(1.9% in the EU) in 2023. In the autumn forecast, 
the increase for 2022 in the eurozone was estimat-
ed at 2.2%.

On the economic growth front, data from Brus-
sels predict an expansion of the economy this year, 
again in the euro area, of 4.0% (compared to 4.3% 
estimated in autumn), and 2.7% in 2023. (compared 
to 2.4% previously predicted). 

‘Economic activity is destined to regain momen-
tum. Looking beyond the short-term turbulence, the 
fundamentals behind this expansionary phase con-
tinue to be strong’ - explains the European Commis-
sion together with the released data.

Employment increases but manpower is 
scarce

On the labor front in the last quarter of 2021, the 
unemployment rate fell below the pre-pandemic 
values   and in December it reached historic lows of 
6.4% in the EU and 7% in the ‘eurozone’. 

Employment in the EU increased by 0.9% in the 
third quarter, increasing jobs in the EU by around 
1.8 million and closing the gap with pre-pandemic 
levels.Even ‘the gap in terms of hours worked has 
narrowed to just one percentage point’ compared to 
the pre-Covid period.

Despite its good performance, then, employment 
growth is not keeping up with the increase in labor 
demand and this shortage is an increasingly impor-
tant factor limiting production in several sectors. 

The Commission’s business surveys also show 
that reported labor shortages reached all-time highs 
in the industry, services and construction sectors in 
January.

On the other hand, the Commission’s employ-
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ment expectations indicator in January still shows 
robust demand for labor, even if it has eased slightly 
compared to the peak in November.

GDP, the Covid wave weighs in

While Covid infections increased in the first 
weeks of 2022, high vaccination rates are likely 
to prevent a significant tightening of containment 
measures and a contraction in real production ear-
lier this year. 

Assuming the current wave is steep but short-
lived, economic activity is expected to pick up mo-
mentum in the second quarter of 2022 and contin-
ue its expansion path in the second half of the year. 

This is what emerges from the winter economic 
forecasts presented today by the European Com-
mission.

Uncertainty and risks remain high

Although the impact of the pandemic on eco-
nomic activity has diminished over time, ongoing 
containment measures and the protracted staff 
shortage could have a dampening effect. And they 
could also hinder the functioning of supply chains 
for longer than expected. Conversely, weaker short-
term demand growth could help solve supply prob-
lems earlier than expected.

On a positive note, household demand could 
grow more than expected, as was the case previ-
ously with the reopening of economies in 2020, 
and the investments aided by the recovery and re-
silience facility could boost business.

Inflation could turn out to be higher than estimat-
ed if cost pressures shift more than expected from 
producer prices to consumer prices, amplifying the 
risk of second-round effects.

The risks to the growth and inflation outlook are 
significantly aggravated by the geopolitical tensions 
in Eastern Europe.

Dombrovskis: ‘We expect an acceleration at 
the end of the year’

‘The European economy has regained all the 
ground it lost during the height of the crisis, thanks 
to the success of vaccination campaigns and the 
coordinated support of economic policies. Unem-
ployment has fallen to record levels. These are im-
portant findings. As the pandemic is still ongoing, 

our immediate challenge is to keep the recovery on 
track. The significant increase in inflation and en-
ergy prices, together with problems in the supply 
chain and in the labor market, are a drag on growth. 
Looking ahead, however, we expect a return to more 
sustained growth towards the end of the year as the 
aforementioned problems ease. The fundamentals 
of the EU remain solid and will be even more so as 
countries have begun to fully implement their plans 
for recovery and resilience.’ 

Thus the vice president of the EU commission 
Valdis Dombrovskis commenting on the fore-
casts released.

What are the effects on fam-
ilies?

It goes without saying 
that the inflation puzzle 
puts Europe in difficul-
ty, risking to swallow 
at least in part the 
signs of economic 
recovery. The ECB 
has been chasing 
inflation at 2% for 
years as a symp-
tom of a recovery 
in consumption 
and production 
against a feared 
stagnation, now the 
figure has gone far 
beyond, settling close 
to 5%. Numbers that 
translate into ‘a greater 
outlay, considering the to-
tal consumption of a family, 
equal to +1.474 euros per year 
per household’.

Almost all the fault of energy, or al-
most, which despite the government’s at-
tempt to calm prices in the last six months of 2021 
and in the first quarter of 2022, fuels the ‘blaze’. 

Fortunately, there is the euro which, since its in-
troduction, ‘seems to have played a role in contain-
ing inflationary dynamics,’ explains the EU. Making 
a comparison between December 2021 and the 
2001 data, it emerges that ‘20 years of euro have 
been an element of shield against the most marked 
inflationary dynamics’.
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Effect on savings

Furthermore, such high inflation, in 
addition to affecting consumers, can 
also put savings, bonds and gov-
ernment bonds at risk. In fact if 
prices rise rapidly, the money 
on the current account that 
does not guarantee any type 
of return will devalue the per-

centage of inflation, so 
obviously if 

inflation were to last this could have a negative im-
pact. Even EU bonds, government bonds, can be at 
risk given that yields are on average low and often 
fixed over time, with all the consequences of the 
case.

Data Context

The winter 2022 economic forecast contains 
an update of the autumn 2021 economic forecast 

presented in November 2021, and focuses on de-
velopments in GDP and inflation in all EU Member 
States.

The forecasts are based on a series of technical 
assumptions relating to exchange rates, interest 
rates and commodity prices, updated as of January 
27. For all other data, including government policy 
assumptions, the forecasts take into account infor-
mation available up to and including 1 February.

The European Commission publishes two com-
prehensive forecasts (spring and autumn) and two 
interim forecasts (winter and summer) each year. 
The interim forecasts cover annual and quarterly 
levels of GDP and inflation for the current year and 
the following year for all Member States, as well as 
aggregate data at the euro area and EU level.

The next European Commission forecasts will be 
the economic forecasts for spring 2022, which are 
expected to be published in May 2022.
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A European cyber defense 
team in Ukraine to respond to Russian cyber threats

The war in Ukraine has intensified with the 
recognition by Russia of the two self-pro-
claimed separatist republics of Donbass 
and the European Union is preparing to 
face possible cyber attacks by deploying 
its ‘troops’. 

That’s why six European Union countries will 
provide Ukraine with cybersecurity experts to help 
the country defend against these dangers (and this 
comes from a tweet from the Lithuanian defense 
ministry).

Just on the afternoon of Wednesday 23 Febru-
ary, it appears from Ukrainian sources that the sites 
of the Ukrainian Foreign Ministry, the Presidency 
of the Council of Ministers and the Parliament were 
offline due to a cyber attack, of the distributed deni-
al of service (DDOS) type, according to the first as-
sessments of the Ministry of Digital Transition.

What is a Ddos and why it’s dangerous?

A distributed denial of service (Ddos) attack is a 
cyber threat as simple to implement as it is effective 
since it is capable of knocking out a site, a company 
or entire critical infrastructures.

To use an analogy to explain this type of attack, 
think of a crowd of people trying to pass through a 
door at the same time, designed to allow access to 
one person at a time, thus preventing access to the 
room (website) and paralyzing normal operations.

In the face of threats and dangers such as the one 
that was taking place, the request for support from 
Ukraine has been accepted, as well as from Lithua-
nia, from Croatia, Poland, Estonia, Romania and the 
Netherlands which have activated a cyber rapid re-
sponse team (Crrt). 

Otherwise, Lithuania’s central bank was the lat-
est to warn its country’s financial companies against 
cyber attacks and network disruptions.

The cyber defense team’s job

The group of experts will work both locally and 
remotely to prevent the cyber threats that according 

to many analysts loom over Kiev and, in 
turn, could also affect other Europe-
an nations.

Moreover, according to the 
BBC, this cyber defense team 
would have various IT skills 
within it, such as that of re-
sponding to incidents, fo-
rensic analysis and vulner-
ability assessment, to be 
able to react to different at-
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tack scenarios. Cyber   Rapid Response Teams are a 
Union initiative to deepen defense and cooperation 
between Member States

‘Ukraine may need help to deal with particular in-
cidents or support to test its infrastructure for securi-
ty weaknesses,’ Lithuanian Deputy Defense Minister 

Margiris Abukevicius told Reuters. British Defense 
Minister Ben Wallace also said UK cyber ex-

perts are working with Ukraine to help 
protect itself from the Russian threat 

in cyberspace as well.

The cyber attacks run by 
Russia so far

London and Washing-
ton recently blamed Rus-
sia for Distributed Denial of 

Service (Ddos) attacks that temporarily took some 
Ukrainian government and banking sites offline, a 
responsibility Moscow denied.

Russia has already been the main suspect in a 
series of cyber attacks that left thousands of peo-
ple in various cities in Ukraine without electricity in 
2015 and 2016. 

The US, the UK and the European Union have 
blamed the Kremlin also to be behind the 2017 Not-
Petya attack. On that occasion, malware, mainly 
targeting Ukraine, spread globally, causing billions 
of dollars in damage to computer systems in Eu-
rope, Asia and the Americas.

The Russian hybrid war, which combines cy-
ber attacks with traditional military activities, has 
already entered into action in Georgia and Crimea 
and it is feared that it could be replicated even in the 
event of a Moscow invasion of Ukraine, with poten-
tially destructive effects.
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Navigating through market tendencies
How business can conquer the ‘Grey Rhinos’ and thrive

Just as the world was letting a sigh of 
relief, in context of the pandemic, anoth-
er twist of the super VUCA hit us right in 
the face. It looks like this decade is here 
to teach the world a lesson about reliance 
and beyond. 

In my last article I wrote about businesses be-
coming ‘Antifragile’, and within a span of 2 months 
since then it is now an imperative!

Let’s take a closer look at the current sce-
nario: erratic climate events, political instability, 

unexpected geo-political crises, changing finan-
cial policies, increased inflation, dynamic social 
aspects and revolving covid pandemic waves. 
All has highlighted the impact of systemic risks 
or ‘Grey Rhinos’ (the phrase coined by Michele 
Wucker), on businesses and the urgent need for 
executives to understand and mitigate various 
short-term and long-term risks. 

Hence the C-suite executives not only have to 
focus on their company’s revenues and competition 
but also keep their eyes on these obvious but ev-
er-shifting risks in order to convert them into growth 
opportunities. They need to recognize and strate-

gically counter the threats / challenges to make 
use of them in achieving the goals. The busi-
nesses have no other choice but to fast-adapt to 

a new reality, and constantly reshape their 
business models.

All these challenges have not impacted 
a select few industries but every sector in-
variably. The impact may be a severe blow 
or a touch and go, wiping out the business or 

shaking it from its roots, provided a boost or 
skyrocketed its revenues, there is an impact. 

A classic outlier example: Coursera reports on 
59 million course enrollments representing 
248% year-to-year growth.

Let’s have a look at some of the challenges that 
are needed to be addressed and characteristics to 
be inculcated to survive and thrive in the new world 
of business.

Realigning Supply Chain

The pandemic, trade disputes, and populist pro-
tectionist sentiments have exposed weaknesses 
in a global supply chain that relies on just-in-time 
delivery mandates (for e.g., computer chips, lithium, 
and cobalt).  

Manufacturers who are used to globalization, 
lean manufacturing, and the laws of comparative 
advantage had this idea - ‘till now - that they can 
procure components and systems for production 
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from a dedicated source provider whenever they 
need them. And this opinion was built upon a low 
tolerance for error, especially when confronted by a 
‘Black Swan or even a ‘Grey Rhino’ event/s. 

The externalities over the past few years have 
broadsided the manufacturing companies and forc-
ing them to reassess their production and supply 
chain strategies to reflect new realities on the ground.

One of the strategies will be more “protective” 
stockpiling of raw materials, a move from a “Just in 
Time” to a “Maintain my Buffer” supply chain in or-
der to have better control over production rates. 

Such a move will also lead to increased automa-
tion in warehousing tasks and potentially increase 
employment in shipping and transport.

Another strategy that will be seen is an increase 
in 3D printing enabling companies to make parts 
and assemble end products ‘on-site’, reducing the 
need to keep semi-finished and even finished goods 
in stock. The overall distribution of products will 
improve, and high value production will be moving 
closer to the end customer.that of the above

COVID has illustrated the impact of global disrup-
tions on energy and transportation costs. To counter 
that, where possible, production will move closer to 
the customer. 

Digital innovation

The lockdowns and war times forces everyone to 
think of providing value to the customers over the 
internet. If it is a hospitality business or education or 
healthcare adopting to a digital presence and pro-
viding a platform for the customers to interact and 
obtain the product or service from the company is 
insanely important. Your brand presence in the digi-
tal space is needed and marketing campaigns have 
to be adjusted accordingly. 

Obviously, digitalization is an intricate, time-con-
suming process and there’s no unified digitalization 
approach. 

Automation

Business processes automation (BPA) helps 
companies eliminate repeatable day-by-day tasks

With the introduction of Artificial intelligence in 
every aspect of the manufacturing, marketing, dis-
tribution and customer service, the routine activities 
are being considered for automation

For your organization, integrating a third-party 
solution or a customized BPA system is a choice we 
need to make based on specific needs and costs in-
volved.

Data collection and usage

Gathering the user data and analyzing it to deduce 
their behavior is what sets some businesses apart 
from their competitors. For storage and analysis, 
many cloud-oriented start-up aggregators are being 
employed to use powerful business intelligence tools 
that extract valuable insights from your raw data. 

In combination with a custom ETL (extract, 
transform, load) system, a full-fledged data pipe-
line for your marketing or business analysis needs 
will be made available. All you need is a group of 
data scientists to get the business value out of these 
insights and not settle for descriptive graphical rep-
resentations.

Conclusions

In the new reality, market trends are continuously 
changing: that’s why attracting or retaining talents 
is a difficult act and technology is advancing day by 
day making the software outdated quickly. Cyber-

security is a nightmare with over-explosion of 
using the internet for various purposes. 

Oversaturated markets make it diffi-
cult to retain the existing clients and en-
tering new markets needs a lot of resil-
ience till the profits are trickling in. 

Overall, every business decision-mak-
er has to think of speed, agility, and flex-
ibility in every action of their company if 
they are willing to counter the challenges 
and stay ahead of their competition while 

making revenue growth as well. 
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Mark Zuckerberg has a plan
to make the metaverse a reality

The metaverse does not exist (yet). At the 
moment, this term represents a label with 
which we indicate digital and open envi-
ronments - often but not necessarily in 
virtual reality -, in which it is possible to 
play, work or socialize and which are com-
pletely disconnected from each other. 

Fortnite, Roblox, Decentraland or VRChat are 
some examples for which the term metaverse is 
used, born in the cyberpunk novel Snowcrash, but 
taken up by the founder of Facebook, Mark Zucker-
berg, to present his immense project: an immersive 
world and (mainly) in reality virtual space in which 
to transfer a growing part of our daily activities. The 
Metaverse, indeed. 

A future, which obviously takes the form of what 
the founder of Meta defined as “an immersive ver-
sion of the internet, in which instead of looking at 
something through the screen we will be in there, as 
if we were experiencing it personally”.

However, it is still difficult to understand when 
this will materialize and what form it will take. 
Still, one thing is certain while we write: in order to 
promote this colossal project, Zuckerberg dusted 
off the rhetoric of Facebook’s origins on the de-
sire to connect the world together, to meet with 
as many people as possible, to communicate with 
the people we love regardless of where they are 
in the world. A communication that will no longer 
take place live, via voice or text messages, but 
which in the metaverse will take the form of two or 
more avatars who meet in a virtual house to chat 
for as long as they want as if they were really in 
presence.

Innovation, vision and challenges 

This, at least, is Meta’s vision. Which presents - 
by its own admission - enormous challenges. 

How to communicate with people who come 
from all over the world in the open square of the 
metaverse, even when there is no possibility of using 
English? How to really build these immersive envi-
ronments leaving users the freedom to forge them 
as they like and in the simplest possible world? How 

to moderate behaviors (and not just sentenc-
es or images) that occur in real time?

Facebook aside, Meta’s story is dot-
ted with flops, while successful prod-
ucts have all been bought or copied. 
Seen in this way, we understand 
better why Zuckerberg’s metaverse 
leaves the observers perplexed.

The challenges that the construc-
tion of the metaverse poses to Meta are 
colossal ones, especially for a compa-
ny that in recent years has faced multiple 
scandals in terms of privacy and inability to 
keep right-wing extremist platforms, conspiracy 
theorists and non-conspiracy theorists at bay alone. 
According to Zuckerberg and the Meta researchers, it 
will be artificial intelligence that will make all 
this a reality.

One question rises: what if Mark 
Zuckerberg wasn’t the innova-
tor that so many believe?
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A matter of language

Let’s start with the question of language: during 
the Inside the lab event, Mark Zuckerberg also ex-
plained how on the web only a handful of languages   
are widely spoken, while some languages   that are 

perhaps spoken by millions of people are almost 
non-existent and not even easily translatable. 

In fact, artificial intelligence works mainly in 
English, often using it as a bridge to translate 

from one language to another, thus gener-
ating inaccuracies. Zuckerberg points out 
that he wants to overcome all that and of-
fer more and more languages, extending 
the possibility also to “his” metaverse.

According to the data released by 
Meta, today over 20% of the world 

population does not have access to 
commercial translation technology. Me-

ta’s goal is therefore to solve all these prob-
lems by creating what was still considered 

science fiction until a decade ago: a universal trans-
lator, to be used via smartphone, incorporated into 

augmented reality viewers (which in the future 
could become commonly used) and 

obviously also to be used in the 
metaverse to speak to any-

one with the necessary 
precision.

Not just metaverse

As for the possibility of building our personal 
virtual environments in the metaverse, Zucker-
berg showed in a prerecorded video how Builder-
Bot works: an assistant listening to our instructions 
that is able to create simple digital scenarios. This 
BuilderBot is linked to another great promise made 
by Meta: to create virtual assistants without the 
limits of the various Alexa and Google Home, able 
to provide truly personalized advice (for example, 
avoiding suggesting clothes in colors that we do not 
wear), to report us if we have already put salt in a 
dish or realize that there is no sugar in the house and 
order it independently.

Not just metaverse, then. 

It is as if Zuckerberg were telling us that the 
promises that have been made to us for years by 
traditional producers of virtual assistants are about 
to materialize thanks to Meta. At this point, it is evi-
dent how the evolutions that Zuckerberg is working 
on (translators, assistants, etc.) are of general use 
and how Meta aims to overcome its competitors 
(starting from Google and Amazon), going beyond 
the limits of their technologies and then integrating 
them also within the virtual and immersive world on 
which Meta is betting its future.

More directly related to the metaverse, on the 
other hand, is the ambition to exploit artificial in-
telligence for content moderation: today the great 
attention is paid to security, privacy, diversity and 
transparency, especially in response to the first cas-
es of harassment and abuse that have already oc-
curred in some virtual reality environments.

But why should artificial intelligence succeed 
now where it has failed to date?

Waiting for the real (and not virtual) response

Struggling with several difficulties that caused 
the collapse of Meta’s shares, Mark Zuckerberg tries 
to relaunch himself by promising to make his com-
pany a protagonist of the most important technolo-
gy of our times - artificial intelligence - and to make 
the metaverse a welcoming environment, safe and 
pleasant. 

For now, there is little concrete. Only time will tell 
if these promises are kept and if Zuckerberg’s bet 
turns out to be a winner.
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